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UR artist has interpreted the second 
Alaskan gold rush by picturing a 
miner washing a salmon from his gold pan. 


But actually salmon has paid more 
dollars to Alaska than gold ever did. 


Even before the turn of the century, 
enterprising men were processing and 
marketing Alaskan salmon in hand- 
made, hand-filled cans. 


But between 1910 and 1941 the dollar 
volume of the Alaskan salmon pack in- 
creased more than 500 per cent— because 
of iinprovements in cans and canning 
machinery. 


...the second Alaskan gold rush! 


Today salmon is more profitable to 
Alaska than all of her other industries 
put together. The principal factors in 
this second Alaskan gold rush were 
American Can Company’s contributions 
to the industry. 


The perfection of the collapsible can 
reduced the cost of shipping cans to 
Alaska by nearly twenty to one. 


Constant improvement in can-filling 
and can-closing machinery has meant 
faster packing of a superior product. 


Today, salmon packers are getting 
more than 12 times as much cash every 


year from Alaska than Alaska cost the 
U.S. in 1867. Here is another dramatic 
demonstration that those who do busi- 
ness with Canco profit. 


Canco customers have at their dis- 
posal not only creative research but also 
mechanical know-how in every phase of 
the container business. 


We have been inventing new contain- 
ers and improving old ones for our cus- 
tomers for the past 46 years. 


Your container problems are our busi- 
ness. We can help solve them to increase 
your business and your profits. 


AMERICAN CAN COMPANY New York + Chicago + San Francisco 
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QUIZ FOR CANNERS —HOT DISHES FOR COLD DAYS — 


1. Who first brought 
coffee to America? 


Clue; his life was saved by a famous Indian maiden! 


\ 


2. HOW DID THE PASTEUR INSTITUTE 
OF PARIS PLAY A ROLE IN 
SAVERKRAUT’S POPULARITY ? 


3. WHAT DID 18TH CENTURY 
ALBANIANS THINK MADE 
A TASTY STEW? 


4, BY WHAT PERCENTAGE DID 
THE SALE OF CANNED SOUP 
INCREASE BETWEEN THE YEARS 

1935 - 1945? 
(a) 10% (b)25% (c)50% (d) 


ANSWERS 


1. Captain John Smith, of Pocahontas 
fame, brought the first coffee to this 
country in 1607. 


2. A member of the Pasteur Institute 
stated that the longevity of Bulgarians 
was due to the large amount of lactic 
acid they absorbed in their diet of 
sauerkraut and soured milk products. 
That was back about 1900. It wasn’t 
many years later that American 
packers were selling cans of sauerkraut 
by the millions. 


Company 


100 East 42nd Street 


3. Tastes have changed! Albanians of 
two centuries ago considered the fol- 
lowing mixture a delicacy: fish brains, 
hard cheese, barley, mashed coffee 
beans and sour milk. What a far cry 
from the delicious stews that are now 
packed in cans! 


4. Canned soup popularity soared; 
sales doubled. That’s an 100% increase 
for the 10 year period. 


New York 17, New York 


HOT DISHES are duck soup to 
today’s busy housewife—thanks 
largely to the variety of foods 
America’s canners have brought 
to the U. S. dinner table. What’s 
more, these hot meals for cold 
days are nutritious, tasty and 
low-priced. Continental Can is 
proud of its part in helping can- 
ners contribute to this better 
standard of living. And we’ll con- 
tinue to help by offering “the best 
in service, the best in products!” 
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EDITORIALS 


National Canners Association tells its own story 

of the vitality of this organization of canners, and 
ought to be a strong urge to any canner not now a 
member to get in line and so make this very much alive 
Association the representative of the entire industry, 
and therefore “National” in fact as well as in name. 
It is something to be proud of to be classed as a mem- 
ber of the National Canners Association, and if you 
doubt this, or are quzzical about what this association 
of leading and small canners can do for you, ask the 
man who is a member. 


sa WORK OF NCA—This 41st Convention of the 


There are those who intimate that the “free-riders” 
(non-members) get most if not all the benefits which 
the members enjoy, but any one of these would heat- 
edly deny that he is a free-rider to save the cost. It 
is just that they have not given the matter the con- 
sideration it deserves, and some will say that-they have 
not been asked to join. To such we say that this is your 
invitation, yea, more an urge to get in line with your 
fellow leading canners, so that a united front can be 
presented to the world—all canners worthy of the name 
members of this now famous and vigorous business 
Association. The Association does not play-up any 
propaganda, such as “deal with members of the 
N.C.A.” or use any of those methods sometimes used 
by other organizations. It lets its action speak for it, 
and these actions speak very loudly. The National is 
held in very high esteem in the business world, as in 
fact the leading business association in the country. 
And such it is. Is there any good reason why you 
should not be proud to belong to such a body? 


They have not asked us, nor even hinted to us, to 
make any such an appeal. It just so happens that we 
were warm advocates, and did our full duty in helping 
form this representative body of canners years ago, 
and we have ever advocated the spread of its influence. 
So we are not taking a new line, but just repeating 
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what we began years before the association was able to 
take definite form. For if you do not know it, there 
were numerous small, State or local canners associa- 
tions before the National was formed. Its formation 
came out of the good business-realization that the many 
State or local canners associations ought to have one 
representative body, and from that came the National. 
It therefore is not in competition with the State or 
local canners associations. Like our National Congress, 
membership in it does not destroy the local or State 
political organizations, but, on the contrary comple- 
ments them. It is just applying the wisdom of the 
politicians in keeping their constituents fully and prop- 
erly represented and their welfare looked after. In 
unity there is strength, and the National Canners As- 
sociation has done a wonderful work in putting canned 
foods before the world, and in encouraging popular 
approval of them. Probably few canners know the 
many battles the Association has fought to overcome 
unfair and untruthful attacks on canned foods, because 
such enemies now hesitate to attack this form of food; 
but more important even than this, as important as it 
is, is the excellent work the N.C.A. has done and is 
doing in improving the general standards of canned 
food production, and then telling the world about it. In 
other words the N.C.A. stands not alone as your cham- 
pion of the value of canned foods, but likewise your 
defender against calumny and the ignorant attacks. 
These are not so noticeable now, because not so numer- 
ous as they used to be, and all because they know that 
the N.C.A. maintains a division to defend its members, 
and the industry thereby, from such attacks. They 
used to be almost daily occurrences, but are rather few 
and infrequent now, as they have been taught better, 
for fear they cannot sustain their charges. 


THE CONVENTION—The reading public is so 
spoiled by having immediate reports on all that trans- 
pires in the world outside, that they seem to expect the 
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same kind of service in their trade journals, in matters 
such as the reporting of their annual trade meetings. 
THE CANNING TRADE has always been able to pride 
itself on giving the first—i.e., the earliest report of the 
annual Conventions, and in full, and it is not giving up 
this enviable reputation, but to expect a report of the 
Atlantic City meetings on the Monday following their 
ending is asking more than human nature can produce. 
We are giving you a glossary or brief summary of what 
took place, so as to satisfy your curiosity and we will 
have the full report in our issue of February 9th. 


A HINT—It has been said that forgetfulness is the 
kindest blessing a considerate God vouchsafed to us 
humans, for if we could never forget what a torture we 
would continue in, on some occurrences. And as a 
good business man you will forget; you cannot possibly 
retain in your memory all the details you need from 
day to day, and so you must have some ready reference 
to turn to and refresh your memory, and what is more 
important, make sure that you are correct. There were 
important things that took place at the recent Atlantic 
City Convention. What particularly impressed you is 
now fresh in your minds, but how long will it remain 
fresh and correct? And so we will try to reproduce the 
important things which happened at this year’s annual 
Convention, in our issue of February 9th. If you are 
wise you will put that issue away very carefully when 
it comes, so that you will have it when your memory 
fails to function, and you can therefore go back to the 


printed word and be sure. More than that you can rest 
easy that when you want to know something of impor- 
tance that you heard or saw at Atlantic City you can 
turn back to the Convention Issue of THE CANNING 
TRADE, dated February 9th and there you have it. 
You don’t have to trust to memory; you can be sure 
about what you heard or saw, and that issue will give 
you the assurance. But by the same token, take the 
tip to put that Convention Issue of THE CANNING 
TRADE away for safe keeping. You will want it later 
on, and maybe more than you could possibly realize 
today. 


And since all the industry knows that it will be a 
reference book for many months, supply men and others 
having materials or things to sell to the canning indus- 
try use its pages (as advertising) to remind you where 
to get what you seek. You may not need them or their 
services today, but, you will before the 1948 canning 
season is over. Be wise; be prepared. Keep your Con- 
vention Issue, to learn where to buy what you want, 
or have decided upon. That is why the supply men of 
all kinds make another permanent Exhibit of their 
wares in this Convention Issue. It serves both to per- 
fection: tells you where to buy what you want; and 
about the supply men and where to find him and what 
he has to offer. The season is coming on; don’t wait 
too long. 


And considering the paper shortage it would be well 
to see that your subscription is in good condition. 


UNITED PRODUCTS COMPANY 
BREAKFAST 


A large group of participating canners, 
interested seedsmen, and other technical 
men, as well as the press, were guests 
of the United Products Company with 
Mr. and Mrs. Ralph Cover and son, Paul, 
and Ear] Truehart, who served as Toast- 
master, as hosts at a breakfast Sunday 
morning, January 18th, at the Claridge 
Hotel. 


The “Cremogenized” process for can- 
ning cream style corn was thoroughly 
explained. Dr. Olin Ball, eminent food 
technologist and Director of Research for 
United Products Company, strongly en- 
dorsed “Cremogenized” corn, stating that 
its cleanliness and its superiority of 
product so impressed him that he was 
eager to take on the work as Director 
of Research. 


James M. Shriver, the first packer of 
the product, could not endorse it too 
highly, saying that it had completely 
revolutionized his packing operations on 
cream style corn and has made his firm 
rather a manufacturer of the product 
due to the accurate control of quality for 
making “every can of corn alike”, which 
is not possible in the conventional cream 
style pack. 


Others to speak favorably of the 
“Cremogenized” pack were John P. 
Kraemer, Mammoth Springs Canning Co., 
Sussex, Wisconsin; Joseph Katz, who 
will handle the firm’s promotional work; 
Stewart Smith of Michael Leonard Com- 
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pany; Floyd L. Winters of Associated 
Seed Growers, Inc.; and Harvey Burr, 
Secretary of the Corn Canners Service 
Bureau, who has consistently been con- 
cerned with the improvement in quality 
of canned corn and was accordingly 
strongly impressed with the new product, 
which promises to revolutionize the 
cream style corn packing industry, he 
said. 


Mr. Ralph Cover expressed his thanks 
to cooperating canners for their faith in 
the “Cremogenized” process. He told of 
the display of various types of corns at 
his booth in Convention Hall and results 
of a ballot being conducted that showed 
the greater precentage of votes from 
people, many of which were considered 
authorities in grading, as having selected 
a canned product that was prepared from 
corn usually determined to be too hard 
and too old for use, as being the most 
flavorful and best appearing product in 
the test as against a product prepared 
from corns at the height of their suc- 
culence for a quality pack. 


METAL CANS 
OCTOBER 1947 


Shipments of metal cans in October 
1947 amounted to 279 thousand short 
tons, acording to the Bureau of the Cen- 
sus, Department of Commerce. October 
shipments showed a seasonal decrease 
of 21 percent from the September ship- 
ments of 355 thousand short tons, and 
a decrease of approximately 28 percent 
from the shipments reported for August 
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1947, the postwar peak month. However, 
the current month’s shipments were still 
8 percent above the October 1946 total of 
259 thousand tons. 


The decrease in October was largely 
due to the decline in shipments of fruit 
and vegetable cans. The 88 thousand tons 
of this type of can shipped in October 
was 50 percent under the 177 thousand 
tons shipped in September. While the 
shipments for fruit and vegtable cans 
showed a seasonal decrease, the ship- 
ments for the other types of food cans 
increased 4 percent over the September 
shipments. Shipments of non-food cans 
during October amounted to 85 thousand 
tons, a 12 percent increase over Sep- 
tember. 


Metal cans shipped for sale to the 
trade in October amounted to 240 thou- 
sand tons, or 86 percent of the total ship- 
ments, a slight decrease from the propor- 
tion that were shipped for sale during 
September and August. The remaining 
39 thousand tons were cans for use by 
the same company, or by an affiliate, 
subsidiary, or parent company. 

The statistics on metal cans are com- 
piled from reports submitted on the 
Bureau of the Census Form M75D. For 
October, reports were received from 90 
companies operating 207 plants, repre- 
senting complete coverage of the indus- 
try. Shipments for sale were reported 
by 65 companies operating 165 plants, 
and shipments for own use were reported 
by 34 companies operating 53 plants. 
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BRIEFS THE NATIONAL CONVENTION 


THE OPENING SESSION OF NCA 


“Full production is the Nation’s best 
safeguard against inflation”, Emil Rutz, 
President of the National Canners Asso- 
ciation, told members in attendance at 
Monday morning’s opening session of the 
National Convention held in Atlantic 
City this week. Calling on capital and 
labor to cooperate in combating inflation, 
Mr. Rutz warned that slowdowns and 
work stoppages imperil a_ country’s 
economic stability and endanger the 
American way of life. He pointed out 
that production, unrestricted by labor 
difficulties and Government controls, is 
an integral part of the law of supply 
and demand “which”, he said, “was one 
of the ‘salients’ of economic stability and 
the dominant factor in maintaining fair 
prices.” Citing the canning industry as 
proof that business can expand and still 
take on the risks of keener competition, 
Mr. Rutz said that “although canners 
have increased can food production dur- 
ing the past two years, canned foods 
are one of the few basic items that have 
not sharply advanced in price. He de- 
clared that canners in face of rising 
costs and indeterminable markets con- 
tinued to produce more canned foods than 
ever before and found that full produc- 
tion paid off in profits to the industry 
and in lower prices to the consumer. Re- 
ferring to the Taft-Hartley Law, Mr. 
Rutz stated that it is a realistic approach 
in correcting the weaknesses of the 
Wagner Act. “It is my honest opinion, 
drawn from a wide range of sources, 
publie polls and the like, that the people, 
from the business man and the laborer 
to the men and women in all other walks 
of life, weleomed the long overdue cor- 
rections of the Wagner Act through the 
provisions of the Taft-Hartley Law.” 
Mr. Rutz emphasized that labor is 


“clearly entitled to two things, namely, 
bargaining rights and an adequately high 
standard of living. There is room for 
both in our economy”, he added. “To 
achieve these conditions”, he concluded, 
“there is need for more understanding 
and intelligence on the part of both man- 
agement and labor’. 


Other speakers to address this session 
were Dr. Roy C. Newton, Vice-President 
in Charge of Research, Swift & Com- 
pany, who spoke on the “Influence of 
Scientific Research on the Progress of 
the Food Industry”. Dr. William I. 
Myers, Dean, College of Agriculture, 
Cornell University, took as his subject 
“The Impact of European Recovery on 
American Food Production”. Arthur H. 
Motley, President, Parade Publications, 
Inc., the final speaker on the program, 
used as his subject “How Well Are We 
Minding Our Own Business”. These 
addresses will be published in full in 
our Convention Issue of February 9. 


NEW NCA OFFICERS 


Howard T. Cumming, President of 
Curtice Brothers Company, Rochester, 
New York, was elected President of the 
National Canners Association to succeed 
Emil Rutz. Other officers elected at the 
opening session include John F. Mce- 
Govern, Minnesota Valley Canning Com- 
pany, Le Sueur, Minnesota, First Vice- 
President; Alfred W. Eames, California 
Packing Corporation, San Francisco, 
Second Vice-President; Carlos Campbell, 
Washington, D. C., Secretary; and Frank 
E. Gorrell, Washington, D. C., Treasurer. 

Twenty-five new Directors of the 
Association were also elected, while 
forty-six, members of the Board were 
held over from 1947. 


LOOKING AHEAD FOR 1948 


Perhaps the most interesting session 
the National Convention in Atlantic 

City this week was Tuesday morning’s 
panel discussion “Looking Ahead for 
1948” and in which representatives from 
the different branches of the industry 
participated. 

Carl N. Lovegren, President of U. S. 
Products Corporation, San Jose, Cali- 
fornia, served as discussion leader while 
Howard T. Cumming, President of Cur- 
tce Brothers Company, Rochester, New 
York, and newly elected President of the 
National Canners Association, reviewed 
the 1947 panel. Henry P. Taylor, Presi- 
dent of Taylor & Caldwell, Inc., Walker- 
ton, Virginia, explained “The Shift From 
Seller’s to Buyer’s Market.” W. H. Eden, 
Vice-President of American Stores Com- 
pany, Philadelphia, Pennsylvania, spoke 
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of “New Horizons in Food Distribution.” 
Lester C. Jones, President of the New 
Jersey-Pennsylvania Cooperative Tomato 
Growers Association, spoke for the grow- 
ers and explained their labor and other 
production problems. E. N. Ruesswig of 
Lestrade Brothers, New York City, 
served as broker representative and ex- 
plained “Consumer Buying Trends”; and 
Robert C. Paulus, President of Paulus 
Brothers Packing Company, Salem, Ore- 
gon, served as the second canner repre- 
sentative in the panel and described “The 
1948 Outlook for the fruit canner.” 

The full presentations of these gentle- 
men will be published in our Convention 
Report Issue of February 9 but a sum- 
mary of the significant points brought 
out in their presentations is entirely in 
order, we believe, Mr, Lovegren made 


such a summary in his remarks which 
follow: 


THE SUMMARY 
Well, there you are. You have had 
the views of two Canners, the views of 
a distributor, a Grower and a Broker. 
Let me summarize briefly the points of 
significance that I got out of these pre- 
sentations. 
CANNER No. 1 


Mr. Henry P. Taylor, the vegetable 
canner, reminds us that we have had 
seven years when—in effect—we did not 
have to do any thinking, but that era is 
apparently gone. He points out how dif- 
ferent the processing industry is from 
all other types of industry—how difficult 


HOWARD T. CUMMING 


it is for us to know what our actual 
costs are. He warns or infers that the 
canner is the eternal optimist before he 
gets his product into the can, and the 
eternal pessimist after it is in the can. 
He warns about over-ambition on the 
part of those who fail to analyse the con- 
ditions as they actually exist, his own 
ability to finance and warehouse, and 
points out how this over-ambition on the 
part of an individual, or a group of in- 
dividuals, can not only destroy them- 
selves but also jeopardize the entire in- 
dustry. He says that if you have not 
been in business at least 10 years, you 
have not had the opportunity to see what 
a glutton for punishment a canner is; 
but he ventures the opinion that if you 
stay in business for a few years more, 
you might have that opportunity. In 
effect Mr. Taylor wonders whether or 
not the individual canner is going to 
profit from the industry’s past experience 
or slide back into the groove of being the 
same damn fool he had always been. 
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Lastly, Mr. Taylor points out that 
profits are not something to which you 
are entitled. He gives as eveidence of 
what can happen in the face of splendid 
economic conditions, the unhappy situa- 
tion that has developed in certain canned 
foods. 


DISTRIBUTOR REPRESENTATIVE 

Mr. W. H. Eden, the distributor, starts 
out his presentation in a most optimistic 
vein and I really felt quite happy about 
it. What’s more, the further he got 
along in his discussion, the more restful 
my mind became. He points to the high 
level of employment, the high level of 
income, and the increase in population, 
which, coupled with other factors, sug- 
gests that the national economic boom 
will continue for at least the greater 


part of 1948. He mentions the improved 
facilities in distribution, enabling mark- 
ups to be reduced, all of which is bene- 
ficial to the consuming public. 


This was all very optimistic and made 
me feel quite good, but, all of a sudden 
I felt somewhat deflated because he 
spelled out the severe competition we are 
going to have in interesting the consum- 
ing public in canned foods from perish- 
ables, from prepacked vegetables, from 
frozen foods and many other commodi- 
ties, and even more important, the re- 
ported tendency to give preference in 
store space to those commodities that, 
as he stated, provide more “glamour.” 
Mr. Eden also stated that these com- 


(Turn to page 21) 


WHETZEL HEADS MACHINERY AND SUPPLY MEN 


J. C. Whetzel, Carnegie-Illinois Steel 
Corporation, Pittsburgh, Pennsylvania, 
was elected to succeed Roscoe M. Roberts 
of American Can Company, New York 
City, as President of the Canning 
Machinery & Supplies Association at the 
Annual Meeting held at the Atlantic 
City Convention Monday morning, Janu- 
ary 19. Other officers elected are E. A. 
Hildreth, Owens-Illinois Glass Company, 
Toledo, Ohio, Vice-President; and S. G. 
Gorsline, Battle Creek, Michigan, reap- 
pointed Secretary-Treasurer. 

New Directors appointed to serve for 
a period of three years were Frank Fay 
of Anderson-Barngrover Division, Food 
Machinery Corporation, San Jose, Cali- 
fornia; Frank Ward of Taylor Instru- 
ment Companies, Rochester, New York; 
and for a period of one year, to serve 
the unexpired term of Mr. Hildreth, who 
advanced to the Vice-Presidency, Arthur 
J. Judge of THE CANNING TRADE, 
Baltimore. 


At the conclusion of the Business Ses- 
sion, William de Back of the San Jose 
office of Food Machinery Corporation and 
past President of the Association, was 
called upon to compliment Mr. Roberts 
on his excellent work in the office of 
President for the past two years, and 
to make the presentation of a beautiful 
watch as a token of appreciation. Mr. de 
Back, seemingly a bit nervous in his 
complimentary remarks, on proffering 
the watch, in its case, accidentally 
dropped it as Mr. Roberts reached to 
accept it. Mr. Roberts quickly reached 
for it, feeling that some serious damage 
might have been done, while Mr. de Back 
reached into his pocket took out the 
watch, which had been removed from the 
case and handed it to him. “Robbie”, 
always so calm and collected was this 
time taken by complete surprise and 
fully revealed his thoughts and fears in 
his countenance. 


Immediately following the Business 
Meeting an open forum took place to 
obtain the opinion of the various exhibi- 
tors on improvements that might be 
made in the lay-out of exhibits, such 
suggestions to be used for the benefit 


of the Space Allotment Committee for 
the next convention. It was suggested 
and endorsed by many, that the larger 
exhibits and particularly those showing 
heavy equipment and high pieces of 
equipment, be located along the north 
and south walls of the building to over- 
come obstructing the view of many 
exhibitors in the center sections of the 
hall. The smaller exhibitors would then 
be located in the center of the hall. A 
further suggestion which received but 
little support was to group like-exhibi- 
tors into one section, that they might 
more easily be located. Another thought 
was advanced to eliminate booths that 
might run through from one aisle to 
another, which gives a frontage on two 
aisles and to have such exhibitors rather 
occupy an adjoining booth along the 
same aisle, this to eliminate the so- 
called “hallway” effect, which has been 
found to be frequently used in such man- 
ner. In the case of a particular exhibitor 
who operated moving equipment in such 
a booth, the “hallway” exhibit proved 
extremely hazardous and a_ constant 
worry. Another objection to such a 
booth was the fact that it provided no 
background for the mounting of signs. 
A further thought was advanced that 
for the purpose of more easily locating 
the exhibit of a particular firm, it might 
be advantageous to have the booth num- 
bers in very much larger letters than has 
been the custom, and to have such num- 
bers run progressively along the entire 
length of the aisle. 


These suggestions, together with 
others, will be taken into consideration 
by the Space Allotment Committee in 
making their determinations for the next 
show, which will again be held at Atlan- 
tic City beginning January 15, 1949. 


BROKERS FINISH EARLY 


The Annual Convention of the National 
Food Brokers Association convened early 
in the week and consisted of a one day 
meeting on January 13, (See TCT Jan. 
19, p. 12.) this to provide the balance of 
the week for conferences with principals. 


OLD GUARD BANQUET 


Approximately 250 of the older men of 
the industry gathered at the Claridge 
Hotel, Sunday evening, January 18, for 
the annual get-togther and banquet of 
the Old Guard Society. It was an enjoy- 
able affair, when these men, qualified for 
membership through more than 20 years 
of service in the business, renewed 
acquaintances and swapped yarns of 
former conventions. 

President A. F. W. St. John of Wor- 
cester Salt Company, presided, with 
Theodore (Teddy) Cobb of Ferry-Morse 
Seed Company, who on the 20th of the 
month celebrated his 82nd birthday, serv- 
ing as Toastmaster. And he qualified 
beautifully. 

Arthur I. Judge of THE CANNING 
TRADE, Baltimore, one of the original 
founders of the Society, succeeded to 
the Presidency; W. C. Schorer, Sauk City 
Canning Company, Sauk City, Wisconsin, 
another Diamond Member, moved up to 
lst Vice-President; while Harry Mce- 
Cartney, Stokely Foods, Inc., Tampa, 
Florida, still another Diamond Member, 
became 2nd Vice-President. S. G. Gors- 
line, Battle Creek, Michigan, the peren- 
nial Secretary-Treasurer, was again 
appointed. 

In recognition of 50 years of service, 
diamond pins were awarded to 16 mem- 
bers; ruby pins for 40 years of service 
to 24 members; and gold pins, signifying 
30 or more years of service, to eleven 
members. 


YOUNG GUARD BANQUET 


The outstanding social feature of the 
Convention was the annual banquet and 
entertainment of the Young Guard 
Society held at the Traymore Hotel, 
Monday evening, January 20, when 
Secretary Bill Free announced that the 
826 tickets sold, and all that could be 
provided for, were accounted for, with 
very many additional requests for tickets 
turned away. 


After a splendid dinner and three 
hours of “tops” entertainment, the com- 
mittee in charge was justly due all of 
the nice things that were said and heard 
of the affair. 

Paul V. Smith from the Syracuse office 
of Continental Can Company, was elected 
President of the Young Guard at a busi- 
ness meeting on Sunday afternoon. He 
succeeds Herbert Young, Stokely Foods, 
Indianapolis, in the office. William O. 
Cole of the Independent Lithographing 
Company, San Francisco, moved into the 
1st Vice-Presidency; while Ennis Parker, 
Pomona Products Company, Griffin, 
Georgia, was elected 2nd Vice-President. 
Relinquishing the office of Secretary, due 
to business pressure, William A. (Bill) 
Free, was succeeded by Robert L. Eirich 
of Crocker Union, Baltimore, in that 
office. Robert W. Mairs, The H. J. Mce- 
Grath Company, Baltimore, continues as 
Treasurer; and Arthur J. Judge as 
Recording Secretary. 
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CRCO 
Heat Exchanger Does It in One Unit 


The CRCO High-Temperature Heat Exchanger is a unit which accomplishes 
the complete cycle of pre-heating chopped tomatoes, pasteurizing and cooking the 
juice and then reducing the heat in the product to filling temperature. 


This unit is economical in the use of steam and water because of the design 
which permits the exchange of heat between the hot, finished juice and the cold chop- 
ped tomatoes. The entire cycle is entirely automatic and all temperatures are main- 
tained at the desired points by thermostatic controls. | Saves time and labor by eli- 
minating the need for retorting. 


Send for complete details and specifications. Deliveries can be made in ample 
time for next season’s pack. 


Niagara Palle New York 


Cvenything FORZTTHE FOOD: PROCESSOR: 
Chisholm-Ryder Company of Pennsylvania Ayars Machine Company ae 
AN AFFILIATE A SUBSIDIARY ’ : 
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CHANGES BEET GRADES PROPOSED 


The U. S. Department of Agriculture 
has given notice that it is considering 
the issuance of revised standards for 
grades of canned beets, and interested 
persons are given until February 6, 1948 
to submit written data, views or argu- 
ments relative to the proposed revision. 

The proposed revised standards are the 
result of considerable work on the part 
of the Standardization and Inspection 
Service and were drafted only after 
obtaining the views of industry at con- 
ferences held throughout 1946 and 1947. 


We suggest that beet canners obtain 
a copy of the proposed revised standards 
and determine to what extent the 
changes would affect the grades of their 
own products. The following summary 
indicates the principal changes. 


The definition of “Sliced Beets” is 
revised to include “corrugated”, “fluted”, 
“wavy”, or “scalloped” slices. 


Recommended drained weights are re- 
duced slightly for most styles in No. 2, 
2% and 10 can sizes, but the drained 
weight on sliced beets in No. 10 tins is 
increased from 70 to 71 ounces. Recom- 
mended drained weights for beets in 16 
oz. glass have been added and recom- 
mended drained weights for 8 oz. tins 
have been eliminated. 


The word designation and number 
designation for sizes of beets in whole 
beets is changed substantially from that 
contained in the previous standards (as 
amended August 1, 1944), and now con- 
forms to the recommendations of the 
N.C.A. Labeling Committee. The pro- 
posed standards would also indicate 
word designations for sizes of sliced 
beets, “Small” applying to slices less 
than 2 inches in diameter, “Medium” 
applying to slices from 2 to 2% inches 
in diameter, and “Large” applying to 
slices of 214 inches or over in diameter. 

The score sheet is modified to change 
the relative importance of the factors of 
quality, as follows: 


Present 
Standards Proposed 

Uniformity 

of Size and Shape........ 20 15 

Absence of Defects.......... 25 30 

Total Score ............ 100 100 


In the matter of uniformity of size and 
shape, the Grade A classification may 
be applied to whole beets measuring up 
to 2% inches in diameter (formerly 2 
inches), and the uniformitygdepends on 
whether the weight, rather than the 
diameter, of the largest beet exceeds that 
of the smallest beet by 50%. In quar- 
tered beets, the maximum size for Grade 
A is the diameter of 2% inches and, 
egain, the factor of uniformity is based 
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on the weight rather than the diameter. 
On sliced beets, the maximum size for 
Grade A is 3% inches in diameter, in- 
stead of 2% inches, and the uniformity 
is again based on weight. In diced beets, 
the maximum size for Grade A is reduced 
from % inch to x inch but the tolerance 
for units which are smaller than % cube 
or which are large and irregular is 
raised from 10% to 15%. 

Shoestring beets are described in 
terms of strips, rather than shreds, of 
beets and for Grade A, the maximum 
dimension of a cross-section is specified 
as i inch rather than % inch square. 
The factor of uniformity for top grade 
provides that the aggregate weight of all 
strips less than 1% inches in length 
does not exceed 10%. The present regu- 
lations provide that not more than 5% 
by weight of the shreds are less than % 
inch in length. 


In the case of cut beets, the minimum 
size for individual units is set at % 
ounce instead of 1% ounce, and the factor 
of uniformity specifies that the largest 
unit weighs not more than four times the 
weight of the smallest unit. The present 
standards specify that the largest piece 
must weigh not more than twice the 
weight of the smallest. 


For Grade C, the matter of uniformity 
of size and shape on whole, quartered, 
sliced, diced and cut beets is similar to 
that in the present regulations except 
that the uniformity is measured in terms 
of weight rather than diameter or dimen- 
sions. In the case of shoestring beets, 
the tolerance for strips less than 1% 
inch in length is 25% of the weight of all 
strips, whereas the present standards 
specify a tolerance of 15% for shreds 
less than % inch in length. 


With reference to defects, a slab is 
defined as “the first portion of a whole 
beet obtained in slicing, usually posses- 
sing only one cut surface or cut surfaces 
of unequal areas varying in diameter 
more than % inch”, 


The definition of “blemishes” is also 
changed and the tolerance is set up in 
terms of “blemished units” rather than a 
tolerance for the total area of blemishes 
in the can. 


For Grade A whole, sliced, quartered 
and cut beets, a tolerance of 15% by 
weight of defective units is allowed with 
one-half of that tolerance allowed for 
blemished units. The present tolerance 
for defects is 5% in whole beets and 3% 
in sliced, quartered, and cut beets. In the 
ease of sliced beets, the tolerance for 
Grade A allows a maximum of 10% 
slabs instead of the present tolerance of 
5%. For diced and shoestring beets, a 
tolerance for defective units is set at 
10% by weight instead of the present 
tolerance of 2%, 


For Grade C, the tolerance for defects 
is set at 30% for whole, sliced, quartered 
and cut beets instead of the present 
15% for defects in whole beets and 9% 
in sliced, quartered and cut beets; and 
the tolerance for diced and shoestring 
beets is set at 25% defective units by 
weight instead of the present tolerance 
of 6%. 


The proposed revised standards also 
provide for a tolerance for the certifica- 
tion of officially drawn samples similar 
to that incorporated in all the recent re- 
visions of standards for grades issued 
by the U. S. Department of Agriculture. 
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1947 LIMA BEAN PACK 


The 1947 pack of canned fresh lima 
beans totaled 2,153,772 actual cases, 
which breaks down into 1,613,460 cases 
24/2’s, 3,606 cases 72/8Z; 41,399 cases 
48/1P, 141,994 cases 6/10’s and 353,313 
cases miscellaneous sizes of tin and 
glass. 


The pack for Maryland and Delaware 
was 1,157,999 actual cases, consisting of 
942,862 cases 24/2’s, 3,606 cases 72/8Z, 
12,005 cases 48/1P, 96,153 cases 6/10’s, 
and 103,373 cases miscellaneous sizes of 
tin and glass. 


Other Eastern States, which include 
Pennsylvania, New Jersey, Ohio, Michi- 
gan, Tennessee, Virginia and Arkansas, 
packed 415,092 actual cases, consisting 
of 331,284 cases 24/2’s, 23,316 cases 
48/1P, 43,401 cases 6/10’s, and 17,091 
cases miscellaneous tin and glass. 


The Western States, which include 
Illinois, Indiana, Colorado, California, 
Kansas, Iowa, Nebraska and Wisconsin, 
packed 580,681 actual cases which breaks 
down into 339,314 cases 24/2’s, 6.078 
cases 48/1P, 2,440 cases 6/10’s, and 232,- 
849 cases of miscellaneous tin and glass. 

The report made January 19 by 
National Canners Association’s Division 
of Statistics, is a summary of all canners 
known to have packed lima beans in 1947. 


GRAPEFRUIT JUICE PROGRAM 


The Department of Agriculture has 
announced a_ purchase program for 
canned single strength grapefruit juice 
and concentrated grapefruit juice. Pur- 
chases will be made from processors, 
growers, associations of growers, or their 
authorized agents within the continental 
limits of the U. S. The offer-and-accep- 
tance method of purchase will be used. 
Details concerning this program will be 
contained in an announcement that offers 
will be accepted which will be released at 
an early date. 
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GRAMS INTEREST 


TRI-STATE SPRING MEETING 


A meeting of the Tri-State Packers 
Association has been called for the Lord 
Baltimore Hotel, February 25, 26 and 
27. The first day, Wednesday the 25th, 
will constitute the Association’s Annual 
Spring Meeting. The following two days, 
the 26th and 27th, a canners short course 
will be held, all at the Lord Baltimore. 


A feature of this three day meeting 
will be an historical exhibit of labels dat- 
ing back to the early days and showing 
the progress up to date. Labels demon- 
strating the informative program of the 
National Canners Association will be dis- 
played in one group, another demonstrat- 
ing the program of the U. S. Inspected 
Foods & Educational Service, where 
member labels will be exhibited, and a 
showing of labels of members of the Tri- 
State Packers Association by commodi- 
ties. 


TEDDY COBB HAS A BIRTHDAY 


Theodore (Teddy) Cobb, veteran repre- 
sentative of the Ferry-Morse Seed Com- 
pany, on January 20 celebrated his 82nd 
birthday. Knowledge of the event was 
gained when it was made known at the 
Old Guard Banquet on Sunday evening. 
Through the efforts of P. R. (Pete) 
Walker of Northrup, King & Company, 
who solicited seedsmen in attendance, a 
very beautiful Hamilton Watch was pro- 
cured and presented to him on the after- 
noon of the 20th, while the world’s larg- 
est organ, located in Exhibition Hall, 
played “Happy Birthday To You”. It 
all came as a surprise to Mr. Cobb and 
for once he was held speechless. 


HOWETH GETS BERLIN 
CHAPMAN ACCOUNT 


William T. Howeth, Harrisburg, Penn- 
sylvania, has been appointed Eastern 
representative for the Berlin Chapman 
Company and went right to work in 
obtaining a sizable lot of orders at the 
Berlin Chapman booth at the Conven- 
tion. Mr. Howeth has a wide acquaint- 
ance among the canners of the East and 
much experience in the machinery busi- 
ness. He is, therefore, well qualified to 
advise on requirements. 


ROGERS CATALOG 


Rogers Brothers Seed Company has 
just issued their new catalog describing 
and illustrating canning and freezing 
varieties of peas, beans and corn. The 
manner in which it is compiled makes it 
easy to determine proper sequence for 
long season of quality production. 
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WATSON HEADS NORTHWEST 
CANNERS 


E. J. Watson, PictSweet Foods, Inc., 
Mount Vernon, Washington, was elected 
President of the Northwest Canners 
Association at the annual meeting held 
at Portland, Oregon, January 7 to 9. He 
succeeds F. M. Moss, Payette (Idaho) 
Canning Company in the office. Other 
officers elected are T. E. McCaffray, 
National Fruit Canning Company, Seat- 
tle, Washington, 1st Vice-President; 
George Martin, Utah Canning Company, 
Milton, Oregon, 2nd Vice-President; and 
C. R. Tulley reappointed Executive Vice- 
President. 

New Directors elected are Martin W. 
Woods, Producers Cooperative Packing 
Company, Salem, Oregon; Melvin Millett, 
Reid Murdock Division, Consolidated 
Grocers, Inc., Salem, Oregon; Ivan H. 
Moorhouse, Olympia Canning Company, 
Olympia, Washington; and George Mc- 
Millan, McMillan Canning Company, La- 
Conner, Washington. 

About 800 canners and allied interests 
attended this 34th meeting of the Asso- 
ciation. 


PLATT PARTNERSHIP 


Bill Adelhelm has become a full part- 
ner with Wilbur L. Platt in the Cleveland 
food brokerage firm of Platt & Company. 
The move was made to assure more effici- 
ent representation and service to the 
company’s principals. 


NEW MEAT CANNER 


Lowell Downing has formed the Lowell 
Packing Company at Fitzgerald, Georgia 
and will pack sausage in oil, beef stew 
and Brunswick stew. Mr. Downing is 
President of the new meat packing firm. 


APPOINTS BROKER 


John W. Taylor Packing Company, 
Hallwood, Virginia, canners of fancy 
vacuum pack whole sweet potatoes and 
other items, have appointed Carl LaFleur 
Company, Hartford, Connecticut food 
brokers, to represent them in_ that 
territory. 


SANITATION CONFERENCE 


A one day Sanitation Conference will 
be held for Wisconsin canners at the 
Schroeder Hotel, Milwaukee, on Friday, 
February 20. Speaking sessions will be 
held both in the morning and in the 
afternoon and the program will include a 
number of subjects not touched upon at 
previous conferences. Canners who ae- 
sire overnight accommodations are re- 
quested to make reservations promptly. 
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TOURJEE HEADS FMC FLORIDA 
SALES 


On January 1 of this year Elliott 
Tourjee assumed the responsibilities of 
all sales and advertising pertaining to 
the Florida Division of Food Machinery 
Corporation, including packing house 
equipment for the citrus industry, fresh 
vegetable handling equipment, canning 
machinery, and the leasing of equipment 
for “Color Add” and the nationally 
known “Flavor Seal” process, the latter 
two items used extensively in the citrus 
and fresh vegetable packing houses in 
Florida. Headquarters of the Florida 
Division are located at Lakeland. 


RESIGNS 


F. B. Ritchie has resigned his position 
as General Manager for the Thrift Pack- 
ing Company of Dallas, Texas, effective 
January 31. No plans for the future have 
yet been made. 


JOHN W. THOMPSON DIES 


John W. Thompson, Plant Manager of 
the Avon Branch of Birds Eye-Snyder 
Division of General Foods Corporation, 
and with the company for about 28 years, 
died in a Rochester, N. Y., hospital on 
January 8 after an illness of but a few 
days. 


ATWATER APPOINTS 


Atwater (Calif.) Packing Corporation 
has appointed Berger-Plate Company of 
San Francisco exclusive sales agents. 
The firm packs apricots, yellow cling and 
freestone peaches, tomatoes and tomato 
products. 


NEW SWANSON PLANT 


C. A. Swanson & Sons Company, 
Omaha, Nebraska, poultry packers, has 
opened a new plant at Nebraska City. 
The company has a method for the prep- 
aration of chicken and turkey, boning 
them while raw, which makes it possible 
to seal the cans before cooking, greatly 
improving the quality. 


OHIO CANNERS SCHOOL 


Alvin C. Moll, Extension Horticul- 
turist, has announced that the Ohio Can- 
ners School for Field Men and Growers 
will be held at the Deschler-Wallick 
Hotel at Columbus, February 25 and 26. 
Program for the school is now in the 
course of preparation. 


HORINE FOODS, INC. 


Alvey H. Horine, formerly with George 
Panzers Sons, Baltimore pickle packer, 
has bought the Pioneer Pickle Products 
factory at Ridgely, Maryland, where he 
will operate as Horine Foods, Inc., pack- 
ing pickles, pickle sauces and relishes. 
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This simple change has 
ended many production problems 


ANY successful canners control the 
problem of undesirable over-sweetness 
(which masks the natural fruit flavor of 
their pack) by blending dextrose and sucrose 
in their syrups. This combination yields a 
syrup which will satisfy consumer tastes. 


The use of dextrose also helps assure firm F meen 
texture, bright color and true flavor. (There F dextrose 


are good scientific reasons for all these, i ae tik 
which any Corn Products technical man = 


will tell you...and demonstrate as well.) | Pomapdoatenst” 
Follow the most modern canning | a 

methods...use dextrose plus sucrose for 

sweetness control. Consult our Technical 

Division . . . without obligation. 


CORN PRODUCTS SALES COMPANY 
17 Battery Place, New York 4, N. Y. 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Normal Market Conditions Resuming—Un- 
certainty Overhangs The Market — Costs 
Cannot Be Definitely Known — What of 
Crops?——No Time To Name Definite Prices 
On °48 Packs—Overplaying The Claims Of 
Heavy Carry-overs — Popular Consumption 
Marches On Gaining Numbers As It Goes— 
No Man Can Have A Reputation For Fine 
Quality And Poor Quality At The Same Time. 


GETTING BACK —Just how many 
canners were present at the Atlantic 
City Convention it is not possible to say, 
but they were there in goodly numbers, 
and they attended the various sessions 
in a quite faithful manner. This year’s 
arrangements were helpful in this be- 
cause the canner meetings were held in 
the same great Auditorium as the ma- 
chinery and Supplies exhibition, the 
meetings in the upper halls, and the 
best displayed and most attractive 
Machinery and Supplies Show filled 
the main exhibition room. Canners and 
the other food men, are just getting back 
to their normal avocations and the inter- 
ruption to business as usual is over. 


We heard less of deals or normal sell- 
ing than usual because we think all hands 
were uncertain about the future, not 
from any fear of lack of steady demand 
for the products, but from the uncertain- 
ties about costs, and the possible effect 
these might have on output. He was a 
brave man who signed any selling con- 
tract for the delivery of canned foods to 
be packed in 1948 at definite prices, and 
we very much doubt that any such were 
completed. Who can tell what their costs 
will be from today’s indications? Even 
the growers are uncertain as to what 
they will be forced to pay labor for farm 
crops, and the canners for labor in their 
plants, and how can a canner risk accept- 
ing sales contracts with these two im- 
portant items in the uncertain column? 
Undoubtedly they have assured their 
regular customers that they would be 
taken care of, but the price question must 
be left open, and the buyers well know 
this. Everything seems to be on the up 
and up, and until something more definite 
is known the canners will do well to go 
slowly about definite prices. This em- 
phasizes the uncomfortable position the 
seller must occupy, that is the canner, 
since he is uncertain about crop prices, 
labor costs and many other things which 
can wreck his expectations for profits. 
Crops and their outcome, of course, are 
always a problem, and a risk, because 
unless good old Dame Nature is good to 
him he may face dismal failures in the 
supply of canning items. And certainly 
he will not be able to guess labor costs, 
nor what degree of returns from such 


labor. So the canners do well to go slow, 
and in fact to completely avoid definite 
prices on sales of 1948 packs. Either 
they must let prices be an open question 
and assure their regular buyers of nor- 
mal supplies—which is risk enough for 
anyone—or they will have to set their 
prices so high that the buyers will feel 
that they are being gouged. So un- 
doubtedly this will be a year of S.A.P. 
contracts, which you understand means 
“Subject to approval of price”. 
Meantime the distributors are anxious 
to cover their requirements, because de- 
mand is heavy and with no indications of 
lessening this coming season. It will 
take a heavy carry-over of canned foods 
supplies to even weaken prices, and there 
is not a chance of any such eventuality 
at least for the coming year. Those 
mournful ones who think they can see 
a recession in business in the near future, 
or at all, should take some bi-carbonate. 
The days of panic have gone forever, in 
our opinion, because the conditions no 
longer exist where such panic could be 
manufactured, as they were. 


Buyers are over-playing their hands 
in the matter of the “heavy carry-over” 
of canned peas. They are buying canned 
peas now upon a lower basis than they 
will be able to get them later this year, 
and they may lay to that. There is a 
carry-over but there is yet a half year 
to be supplied, and the people are eating 
canned peas, especially where retailer 
prices are more in line with the prices 
they paid for them. And pea canners 
know that their costs in 1948 will be 
much higher than they were on the spot 
stocks now available. All of which may 
mean that pea canners will go conserva- 
tively this season in producing more 
canned peas. Their direction is: keep 
quality up, and quantity down. And we 
believe they will do it. The growers are 
inclined to help in this, unwittingly we 
grant you, by upping their growing 
prices. The canned peas situation will 
take care of itself. It will pay the canner 
to hold his present stocks againts 1948 
production, and he will do so. The old 
urge for needed money no longer holds; 
they have the money, more than ever 
before probably, and if the growers want 
fancy prices the canners will cut their 
packs just that much more. 

In all this discussion don’t get the idea 
that popular consumption of canned foods 
is anything less than a record and grow- 
ing canned foods have arrived in public 
estimation, and that demand will grow, 
not shrink—IF the 1948 packs are of the 
“want-more” kind. That covers all classes 
of canned foods and if any sector of the in- 
dustry is untrue to this it should be 
ostracized, because the wholesale buyers 
and the retailers are as much interested 
in maintaining the fine present opinion 
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of canned foods as are the canners of 
those foods. All hands must nurse the 
public, and avoid any degree of fooling 
it with off-quality canned foods, even if 
they can find them. We believe the can- 
ners have learned their lesson, and that 
there are no longer any snide buyers in 
the market who want something just 
a little cheaper to beat out a competitor. 
If there are any such buyers, load them 
down with all the off-quality you can 
find—get rid of it, and let them stew in 
their own juice. There is nothing better 
than fine canned foods, and nothing 
worse than poor quality canned foods. 
Some canners, and especially a certain 
class that we dare not mention, but who 
are in effect only superintendents of their 
own plants, had better take this advice 
now while there is time to make the 
change into reputable canners. But there 
is very little of this left, if any. Un- 
fortunately there is always good profit 
in canned foods—unfortunately for the 
general good name of the industry—and 
the snide buyer gets away with his swag. 
Well, if the canner does not produce it— 
and if perchance he finds himself with 
some off-quality foods and has not the 
intestinal fortitude to label and sell it 
as such, the market cannot be disturbed. 
There would seem to be no limit to public 
demand for good canned foods. As a 
canner, as a broker, as a distributor, join 
hands in driving out the unfair trader 
who foists such off-quality on the market. 
Make it dangerous for the canner to sell 
such, as well as to pack it. If he has 
a liking for such traffic, shove it all off 
on him. No man can have a reputation 
for fine quality and poor quality at the 
same time. 


NEW YORK MARKET 


Citrus Prices Harden—Normal Market Con- 
dition For Time Of Year—Prices Steady— 
Rice Enters The Picture—Outlook Clouded 
—Futures Very Quiet—Fancy Peas Short, 
Lower Grades Being By-passed — Exports 
Hampered By Money Shortage Over There 
—Citrus Prices Up—Grapefruit Juice Un- 
settled—-Canners Gauging Packs On Sales. 


By York Stater” 


New York, January 23, 1948 


THE SITUATION — Aside from a 
hardening of citrus juice prices, there 
was little in the way of new develop- 
ments in the canned food market here 
during the past week. However this 
upturn did not bring with it any special 
buying movement, so that acually the 
entire market remained routine. As a 
matter of fact, any other development 
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with this FMC SUPER-PULPER that’s 12 ways better 


For a better job of “cycloning” and sieving tomatoes, 
pumpkins, squash, apples, sweet potatoes, prunes, plums, 
figs, citrus fruits, berries, etc. 

All four paddles inside the chamber utilize the entire 
length of the screen. They are mounted slightly eccentric 
to the screen to get pressing PLUS centrifugal action, 


C-402 


UNMATCHED CAPACITY...GREATER YIELD 


A DOZEN QUALITY FEATURES 


Timken roller bearings 


Stainless screens 

Four full length paddles 

Four auxiliary paddles at feed end 

Feed end baffle insures product uniformity 

Automatic, adjustable tailgate 

Rigid, vibrationless screen support 

“Non-breathing” screen 

Instant two-way paddle adjustment 

Eccentric pulping chamber 

Wing nuts and hand screws for taking machine apart quickly 
Hinged openings permit constant checking of operation 


resulting in greatly increased capacity. Instant adjust- 
ment allows mature material to be pulped dry, or green 
material to be expelled intact. 


FMC complete 260-page catalog sent. on request. 


FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION + HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 


Costs W 


Mounting 


Ficut 


MODERN MACHINERY 


INCREASE 
COOKROOM 
CAPACITY 


*® Kook-More Koils eliminate condensate are equipped with Kook-More 
rapidly. Coils constantly filled with live Koils. In comparison with the 
steam. Rapid evaporation. No simmering. next best speed, Kook-Mores 
No sticking. Thorough cleaning quickly ac- finish five tanks to four. 
complished at end of cook. For years, 
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in normal times would be remarkable. 
A letdown after the year-end holidays 
usually follows, with the trade giving 
most of its time guessing just how long 
this will last. Things have returned to 
normal, for that is just what the indus- 
try is now trying to solve. Some believe 
that the dullness will be shortlived, while 
others feel that the buying inactivity will 
carry through to almost the beginning 
of the Lenten season. The only thing 
they are in agreement in, is that prices 
will remain steady. As a result, the 
markets for vegetables, fruits, fish and 
the miscellaneous items are moving just 
about sufficient to lend the impression 
that buyers are coming in only as their 
requirements demand. Labor troubles 
are still a factor, but the feeling is that 
with living costs being what they are the 
trade might just as well get accustomed 
to this trend. It is interesting to note 
that an item not listed here is getting 
special attention from many Consumers 
of canned foods and that is rice. It is 
reported as taking place of some of these 
products, in many sections, the attrac- 
tive price and the fact that it can be 
“stretched” out to fill family table wants, 
proving the motivating factor. 


THE OUTLOOK—Leading trade au- 
thorities in this market confess that 
they are at a loss to indicate just what 
may be expected during the market sea- 
son of 1948. Furthermore, they also 
indicate that it is next to impossible to 
give any indication as to what may occur 
during the first quarter of the year. The 
reason for this development is the unex- 
pected low stocks of such items as car- 
rots, beets, beans, spinach, corn, toma- 
toes, and many of the miscellaneous 
items, as well as practically the general 
run of fruits and fish. Furthermore, 
there is no telling just what acreages 
will be for the coming year on vegetables, 
while the attitude of growers covering 
fruits is already attracting some atten- 
tion. Coast canners are well sold on 
many items. There is not expected to 
be any future selling in view of the gen- 
eral uncertainty, certainly not at a set 
price. The usual booking of a small allot- 
ment with well known buyers may be 
made, a safe proposition it is realized, 
with the price to follow as shipments 
occur. 

The final hindrance to a business fore- 
cast is the economic situation generally. 
The cost of living appears to have no 
top, and the housewife continues to find 
herself pinched badly by the rise, as 
wages continue to drag, for the “white 
collar” individuals, which after all make 
up the greater share of the country’s 
buying power. Labor is getting the bet- 
ter share of the argument in this respect, 
but it is realized that much of the short- 
ages in certain food products, is resulting 
from the unusual buying coming from a 
class not normally extensive purchasers 
during ordinary times. 


PEAS—Nearly all trade interests in 


this market report that it is difficult to 
interest buyers in peas, outside of fancy 
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qualities, and these supplies are extreme- 
ly short. There is an abundance of offer- 
ings of standards and extra standards, 
while sub-standards remain on the mar- 
ket. Export demand, recently quite a 
feature in this trade has disappeared 
almost entirely. Reports are that cer- 
tain European markets are now experi- 
encing a “glut” of stocks and also are 
encountering difficulty in moving them. 
It appears odd that with so many re- 
ports of starvation running through 
Europe, that food stocks of any kind 
suddenly should meet with resistance, but 
some traders here pointed out that it 
probably is the old story that regardless 
of the situation, no market is possible 
without money to operate. Exporters 
obtained the goods against dollar pay- 
ments, but now have the supply and can- 
not move the bulk of the receipts to 
eventual consumers it was indicated in 
some quarters. 

Meanwhile, there is only a nominal 
market existing here with standard Alas- 
kas, running from 90c to 95c f.o.b. and 
talk that this schedule could be shaded. 
Most interests believe that a bid below 
these figures would produce business. 
Maryland canners were offering some 
extra standards, largely 3 sieves around 
$1.05 and $1.10, but without attracting 
attention. The trade is worried as re- 
gards the prospects of a heavy carry- 
over, and probable further price depres- 
sion. 


CITRUS JUICES—Orange and blended 
juices continue to show strength, espe- 
cially the former and there were offer- 
ings by some Florida packers during the 
week establishing a basis of $2.05 a doz. 
f.o.b. Florida cannery points, on 46 ounce 
sweetened orange juice. This was the 
best price of the current season. On 
2s this seller asked 90c, although there 
was another seller quoting 85c for 2s. 
Blended juice, sweetened was quoted at 
75¢c for 2s and $1.72% for 46 oz. How- 
ever, the position of grapefruit juice 
remains unsettled and there are plenty 
of offerings of 2s at 65c for sweetened 
and 60c for unsweetened. The heavy 
carryover, undoubtedly is felt. Most 
Florida packers, it was indicated will not 
accept business except on a day to day 
order trend, after confirming the busi- 
ness. Indicating, it was said that they 
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would not attempt to fill orders on either 
orange or blended, until purchases of the 
fruit had been arranged. This illustrated 
the uncertainty of the market position 
and also gave rise to expressions that a 
higher market was in store for these 
products as the season advanced. There 
has not been, so far this season the 
volume of demand expected. 


CANNED FISH—Firmness is easily 
the main characteristic of this group. 
There is not however, the volume of de- 
mand looked for, expect for certain 
packs, such as pink and red salmons 
and sardines. These have been in such 
short supply for such a long time that 
they occasion no surprise. On Alaska 
Salmon reds were priced at $25.00 per 
case, f.o.b. for 1s tall and pinks at $20.00 
per case, also f.o.b. In some quarters it 
was said that higher prices were paid 
for small quantities, with the belief that 
this buying was for export. An interest- 
ing report comes out of the Coast area 
as regards probably tuna fish packing. 
The belief exists that it will reach some 
5,000,000 cases, a record, topping last 
year’s production of 4,550,537 cases. 
While the increase in the pack is roughly 
10 per cent, it was pointed out there 
was an increase of about 40 per cent in 
tonnage capacity for fishing. The lower 
returns per boat, advances the overhead 
in proportion so that each packer faced 
mounting costs, occasioned by higher raw 
material prices and the advances to all 
labor involved. Meanwhile, tuna is classed 
along with other canned fish items defi- 
nitely on the short side. Carlot arrivals 
are few here and deliveries to wholesalers 
continues on an allotment basis. Fancy 
light meat tuna was quoted nominally at 
$16.50 per case, f.o.b. providing sup- 
plies were available. Sardines are out 
of the market picture. Exporters are 
bidding for supplies, offering prices well 
above the domestic levels but getting 
little, traders report. 


TOMATOES — Some sales of South 
New Jersey hand packed tomatoes were 
reported on the basis of $1.60 per doz. for 
2s. These were believed to have been 
graded practically extra standard. Stan- 
dard Maryland tomatoes were. still 
quoted on the basis of $1.35 to $1.45 a 
doz. as to seller. Mid-west standard 2s 
were quoted at $1.50 per doz., f.o.b. and 
California, 2%s around $1.90 to $1.95 
per doz. Generally there has not devel- 
oped the demand expected for tomatoes, 
despite the short stocks and the belief 
is that most sellers have been waiting for 
the turn of the year. There is a shortage 
of 10s, and this stock could move freely 
were any worth while quantities avail- 
able. West Coast advices attribute the 
scarcity in that area to Government buy- 
ing. 


CORN—With business held to a mini- 
mum, and with lack of supplies, there 
was no change to speak of in the selling 
schedule. Crushed standard white corn, 
2s, f.o.b. Maryland canners commanded 
$1.40 to $1.45 a doz. as to seller, while 
fancy whole kernel golden corn, mid- 
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west was moving in a very limited man- 
ner at $1.75 to $1.80 per doz. Already 
the situation as regards new pack is at- 
tracting attention. Acreage developments 
may be a very important factor this 
coming year, especially if the price of 
field corn holds strong, it was pointed 
out. There is no question but what 
growers will want advances, many trad- 
ers feel, and efforts at early contracting 
are being studied closely. 


CARROTS — Here is another short 
item and prices are strong. Fancy diced 
New York pack has reached a basis of 
close to $1.20 a doz. for 2s and naturally 
this has stopped inquiry to a large ex- 
tent. Standard diced mid-west, 2s are 
around $1.05 to $1.10, with buyers still 
in the market. Hardly anything is offered 
out of the Northwest. Many canners held 
for a comparatively low contract price 
during the early part of the season, and 
growers cut their acreages so that the 
fresh markets took material at advanc- 
ing prices, it was pointed out. 


CHICAGO MARKET 


What And When A Conservation Order— 
All Hands Lock Hopefully To 1948—How 
Can Prices Decline?—Citrus Prices On The 
Improve—Pea Prices Holding—-Demand For 
Canned Foods Has Not Yet Resumed—Some 
Tomato Prices—Corn In Good Shape—Very 
Little Offering—-Buyers Need Green Beans 
——Only Small Amount Of Coast Fruit!s 
Remain — Seafoods Continue Their Strong 
Position. 


By 
Chicago, January 23, 1948 


THE MARKET—With the Atlantic 
City Convention in full swing this week, 
little has come to light so far in the 
nature of sensational news. A _ good 
many rumors have been circulating 
around Atlantic City in regard to fur- 
ther mergers in the food industry, but 
nothing official or definite at the moment. 
There has been considerable conversation 
about the tin conservation order, which 
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apparently is in the making, but outside 
of rumors as to the actual facts, here 
again, nothing is definite although it 
seems certain a conservation order of 
some type will be set up. 


Feelings of optimism seem to prevail 
generally at Atlantic City among all 
those concerned, and barring any un- 
foreseen slump in general business, which 
dees not seem probable in the near 
future, everyone expects a good year in 
1948. With few exceptions, canners 
talked of higher costs which included 
wages, raw stock and the recent advance 
of tin cans, pointing out in the face of 
these advances little could be accom- 
plished in the way of reducing prices. 
The outlook was for prices as high or 
higher than 1947 pack. 

A flurry of excitement caused by re- 
ports reached the Convention from Flor- 
ida indicating damage to the citrus crop 
resulting from the _ recent freezing 
weather in that State, although at pres- 
ent there are no estimates as to the 
extent of damage. Nevertheless, this 
situation has further strengthened a 
market already upward from previous 
lows and has perked up buying consider- 
ably. Outside of canned peas, citrus was 
the one major weak spot in the canned 
food market and now it seems this situa- 
tion has corrected itself, which is wel- 
come news to most everyone as prices 
were too low. 


CANNED PEAS—Stocks are defi- 
nitely on the heavy side and unfortun- 


ately, the movement has been slow with 
a great many buyers expecting special 
deals to be offered at the Convention. 
However, as far as the Chicago market 
is concerned, there is little to report 
which is spectacular except a few bar- 
gain lots of lower grade Alaskas recently 
sold here at reduced prices. The market 
generally, remains at 90c to 95c for stan- 
dards 4 sieve Alaska peas, with buyers 
hoping to shade these prices when they 
are finally ready to step in and buy. On 
the other side of the picture, canners are 
faced with increased costs this coming 
season and are hoping the proposed ad- 
vertising campaign on canned peas will 
stimulate the sale and permit an orderly 
movement at approximately present day 
prices. Unfortunately, the bulk of the 
present carryover consists of standard 
and extra standard peas, with small 
sieves of fancy Alaskas especially on the 
short side. Ultimate results of this tug- 
o-war remain to be seen. 


TOMATOES—Like peas, there has 
been little demand from the trade for 
tomatoes, although so far the market has 
remained steady, primarily because un- 
like peas, present holdings of peeled 
tomatoes are not burdensome. Standard 
2’s out of the east are currently available 
at $1.35 to $1.40 with extra standards at 
$1.50 to $1.55. Southern offerings are 
reported at $1.45 to $1.50 for standard 
2’s and local canners are holding firm at 
$1.50 for standards and $1.65 to $1.75 
for extra standards. Apparently the 
carryover on the west coast will be con- 
siderably heavier than in any other sec- 
tion of the country. 


CORN—Statistically, corn is in good 
shape, although the movement has 
slowed down somewhat and distributors 
generally have been content to ride along 
on stocks they now have on hand. Little 
is being offered from first hands, so 
trading seems at a stalemate for the 
moment. Fancy cream style in 2’s or 10’s 
could probably be readily sold, although 
from all indications little or nothing 
will be available until the new pack 
begins. 


GREEN BEANS—Distributors stocks 
of this item apparently are not sufficient 
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to carry them beyond the immediate fu- 
ture with buyers trying to locate better 
grades, but having little success. Fancy 
whole green and wax beans, and fancy 
cut are just about extinct and it appears 
distributors will have to concentrate their 
efforts on extra standard and standard, 
which are now available. Texas canners 
are offering No. 1 standard cut green 
beans at 75c with 2’s at $1.10 and 10’s 
at $5.50. Extra standards are quoted at 
85c, $1.40 for 2’s and $6.50 for 10’s. A 
few scattered offerings from New York 
State reached this market listing very 
limited supplies of fancy 3 sieve cut wax 
at $1.80 with extra standards at $1.60 and 
4 sieve extra standards at $1.50. How- 
ever, quantities offered were so small the 
entire supply was negligible. 


CITRUS—While no accurate estimate 
of the recent freeze damage in Florida 
is available, nevertheless this market has 
been stimulated with a good many can- 
ners further advancing prices. One large 
factor recently issued a new price bulletin 
on the following basis: No. 2 tins of na- 
tural grapefruit juice 70c, 46 oz. $1.60; 
natural orange 87%c for 2’s, $2.00 for 
46 oz.; natural blend 75%e for 2’s and 
$1.7712 for 46 oz. Buyers are convinced 
the market has reached the low point 
and there has been considerably more 
buying activity than at any time since 
the pack began. Prices still vary con- 
siderably due partially to large stocks 
of early sweetened juice still unsold and 
the quality of which leaves something to 
be desired. Nevertheless, the trend is 
upward and further results will depend 
on the actual extent of the damage to 
the citrus crop due to the freeze. Fancy 
grapefruit sections in No. 2 tins are still 
available at $1.30, with broken sections 
at $1.15 and sales are reported at these 
figures. 


CALIFORNIA FRUITS—Recent pack 
statistics bear out the fact that little re- 
mains unsold of California fruits, espe- 
cially better grades. Remaining stocks 
of apricots consist mainly of whole un- 
peeled variety which have not been mov- 
ing too well. Better grades of clings 
are almost completely sold up with re- 
maining stocks consisting mainly of 
lower grades. There are still some free- 
stone peaches available, with one source 
quoting No. 2% Fancy at $3.00, with 
choice at $2.75 and standards at $2.45. 
Dartlett pears and fruit cocktail are also 
in eood position—in fact, the entire west 
coast situation seems well under control 
aid canners should be closely sold up by 
the time new pack rolls around. 


CANNED SEAFOODS—Seafoods re- 

n firm with unsold stocks down to a 
mum, although higher prices may 
‘low demand to a point where present 
iocks will be sufficient. At present 
»scuthern canners are offering spot stocks 
por ‘aney shrimp on the following basis: 
large $5.15; medium $4.65 and small 


pat 4.15; 7 oz. large at $6.65, medium 
~ 56.15, small at. $5.75. Some canners are 


now offering a 3 oz. tin with medium in 
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this size currently available at $3.40. 
Little activity to report on salmon and 
sardines, both domestic and imported 
tuna fish, primarily because so little is 
being offered. Tuna canners at the con- 
vention pointed out increased labor costs, 
higher prices for raw stock, and increased 
tin costs all contributed to the recent 
advance in tuna. Nevertheless, supplies 
are running far behind demand and 
plans are being made for increased pro- 
duction on this item. New and larger 
boats and the exploration of fishing 
grounds farther a-field are some of the 
steps being taken to increase production. 
This item has grown in popularity tre- 
mendously during the war and apparently 
is here to stay. 


CALIFORNIA MARKET 


Sales Stepped Up During The Absences— 
Outlook For Large Crops Not Bright—Rain- 
fall Below Normal—Wells Producing Salt 
Water Due to Drought—Unseasonally Warm 
Weather Endangering Fruits by Frost—Citrus 
Crop Promises Record—Pack Statistics Show 
Drop From Last Year In Most Cases—Water - 
Grades In Better Demand—But Few Offer- 
ings Of Canned Fish—West Coast Notes. 


By “Berkeley” 


San Francisco, January 23, 1948 


AWAY—With many canners and brok- 
ers attending the several trade conven- 
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tions at Atlantic City, it was to be 
expected that canned foods business here 
would show the usual falling off but such 
does not seem to have been the case. 
Sales have stepped up since the first of 
the year, with many distributors anxious 
to fill in gaps in inventories and to make 
needed purchases before prices stiffen fur- 
ther. It is no secret that in most lines 
prices are a bit firmer, although with 
the exception of fish the advances have 
been largely in minimum prices. The 
outlook in California is not bright for 
large fruit or vegetable crops in 1948 and 
this is stimulating the demand for items 
produced largely in this State. 


WEATHER—Rainfall for the season 
is far below normal throughout the State 
and the water supply is so scanty in 
some communities that ordinances have 
been passed prohibiting the use of water 
for any but needed sanitary or domestic 
purposes. Water tables have been lowered 
to such an extent in the San Joaquin 
and Santa Clara Valleys that wells are 
producing salt water. There is almost 
no snow in the mountains, with a foot 
or less reported from Weather Bureau 
stations where there should be eight or 
ten feet at this time. Unseasonably 
warm weather is causing orchards to 
bud prematurely, greatly increasing the 
danger of damage from frost. There 
has been considerable rain in the extreme 
northern part of the State, but compara- 
tively little fruit or vegetables are raised 
there. 


CITRUS — The California Crop Re- 
porting Service has brought out a citrus 
fruit report for the State as of January 
1, placing the 1947-48 crop of oranges 
at 50,600,000 boxes, against 53,670,000 
boxes for the previous crop year. It 
was pointed out that little damage was 
done by the December cold spell in the 
Los Angeles region, but that rain is 
badly needed if late maturing fruit is to 
make the most desirable sizes. Grape- 
fruit promises an output of 3,170,000 
boxes, or slightly more than in the pre- 
vious crop year. 


PACKS — California pack statistics, 
covering canned fruits and vegetables, 
have made an appearance from the office 
of the Canners League of California, 
supplementing releases that have been 
had from time to time. Glass pack has 
been converted to a tin basis and in- 
cluded in the tin pack. The figures cover- 
ing cling peaches, spiced cling peaches, 
fruit cocktail, mixed fruits and fruits 
for salad were originally compiled by the 
Cling Peach Advisory Board, but the 
packs of remanufactured fruits for salad 
and fruit cocktail were compiled by the 
League and included in the totals. Re- 
ports were had from every canner of 
record. 

The total pack of fruits, reduced to 
a No. 2% can basis, amounted to 33,423,- 
991 cases in 1947, compared to 40,975,142 
cases the previous year, while that of 
vegetables, in actual cases, amounted to 
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36,228,060, against 41,473,788 in 1946. 
Not previously reported were string 
beans, with a pack of 297,060 cases in 
1947, against 359,693 cases the year be- 
fore; carrots, 58,062 cases, against 816,- 
595 the previous year, and peas, 182,670, 
compared with 156,807. The pack of 
other Vegetables, which includes arti- 
chokes, beets, cauliflower, Lima _ beans, 
red kidney beans, dry beans and carrots, 
white potatoes, pumpkin, mixed vege- 
tables and vegetables for salad, celery 
and Brussels sprouts, amounted to 754,- 
764 cases, against 1,945,609 cases in 
1946. Last year’s pack of other Vege- 
tables included vegetable juice consisting 
of 70 per cent or more tomato juice. In 
the 1947 pack this is included in “tomato 
juice”. The pack of fruit cocktail, in- 
cluding remanufactured, amounted to 
9,082,079 cases, against 7,831,517 cases, 
in 1946, while that of fruits for salad, 
including remanufactured, amounted to 
553,785 cases, against 546,843 cases the 
year before. The pack statistics for the 
year are in detail to meet the require- 
ments of the most exacting, even to can 
sizes, with comparative figures for the 
four years preceding. 


WATER GRADES—An improvement 
in the demand for water grade fruits in 
the No. 10 size has been reported from 
several quarters. This bears out pre- 
dictions made for some time that the 
bakery trade would be reentering the 
market early in the year. Water apri- 
cots, halves, have sold from $6.25 to 
$6.50, with solid pack pie fruit at $8.25. 
Water peaches have sold at $6.00 and 
solid pack pie at $7.50. A small lot of 
standard sweet cherries has been moved 
at $3.25 for No. 2%s. The entire cherry 
list is in light supply and sales are few 
and far between. 


FISH—The canned fish market is 
quiet, but this is largely due to the fact 
that offerings are so limited. Quite a 
few salmon canners have disposed of 
their entire packs, so that buyers com- 
ing onto the market from now on will 
have but limited sources of supply. Fish- 
ermen are bringing in small catches of 
sardines, with the tonnage for the season 
less than one-half that of last season, 
which was far from being of record pro- 
portions. The few sales of late have 
been around $14.50 for 1 Ib. ovals in 
tomato sauce. No. 1 tall, which could 
hardly be moved a few years ago, are 
priced at $9.00 a case. Some canned 
fish is coming in from foreign countries, 
but prices are not well established on 
imports. From Japan the list includes 
canned crabmeat, smoked oysters in oil, 
sardines in oil, in pepper sauce and in 
tomato, along with mackerel in oil. Can- 
ned abalone from Mexico is one of the 
most important items and imports one 
week recently amounted to 109,728 
pounds, 
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CALENDAR OF EVENTS 


JANUARY 25-28, 1948—Annual Con- 
ventions, National Retailer Owned Gro- 
cers and Cooperative Food Distributors 
of America, Congress Hotel, Chicago, Ill. 


JANUARY 27-29, 1948—22nd Annual 
Canners & Fieldmen’s Conference, Pur- 
due University, Union Building, Lafay- 
ette, Ind. 


FEBRUARY 2-4, 1948—Pennsylvania 
Canners Fieldmen’s Refresher Course, 
Nittany Lion Inn, State College, Pa. 


FEBRUARY .2-13, 1948—Cost Ac- 
counting Course for Food Processing 
Plants, College of the Pacific, Stockton, 
Calif. 

FEBRUARY 2-14, 1948—27th Annual 
Canners & Frozen Food Packers School, 
Food Technology Department, Oregon 
State College, Corvalis, Ore. 


FEBRUARY 9-11, 1948— Food Pro- 
cessors Conference, University of Cali- 
fornia, Berkeley, Calif. 


FEBRUARY 11-138, 1948—40th An- 
nual Convention, Ozark Canners Associa- 
tion, Colonial Hotel, Springfield, Mo. 


FEBRUARY 12-138, 1948 — Annual 
Canners’ & Fieldmen’s Conference, Michi- 
gan State College, East Lansing, Mich. 


FEBRUARY 12-13, 1948—Northeast- 
ern States Weed Control Conference, 
Commodore, Hotel, New York, N. Y. 


FEBRUARY 16-17, 1948 — Annual 
Meeting, Tennessee-Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 20, 1948 — Sanitation 
Conference, Wisconsin Canners Associa- 
tion, Schroeder Hotel, Milwaukee, Wis. 


FEBRUARY 20-21, 1948 — Annual 
Meeting, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


FEBRUARY 23-24, 1948 — Annual 
Meeting, Virginia Canners Association, 
Roanoke Hotel, Roanoke, Va. 


FEBRUARY 25-27, 1948 — Spring 
Meeting, Tri-State Packers Association 
and Canners Short Course, Lord Balti- 
more Hotel, Baltimore, Md. 


FEBRUARY 26-27, 1948 — Annual! 
Meeting, Canners League of California, 
Fairmont Hotel, San Francisco, Calif. 


MARCH 15-18, 1948—Annual Conven- 
tion, Association of Frozen Food Pack- 
ers, Chicago, IIl. 


MARCH 15-27, 1948—Canners and 
Processors School, Ohio State Univer- 
sity, Columbus, Ohio. 


JUNE 6-10, 1948—8th Annual Confer- 
ence, Institute of Food Technologists, 
Benjamin Franklin Hotel, Philadelphia. 
Pennsylvania. 


OCTOBER 5-7, 1948—8rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman Hotel, 
Chicago, 
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GULF STATES MARKET 


Less Shrimp Becase Of Freezing Tempera- 
tures—Mexican Import Hearing In Wash- 
ington—Mexican Export Duty on Shrimp. 


By “Bayou” 


Mobile, Ala., January 23, 1948 


SHRIMP—We had below freezing tem- 
perature in this section last week, which 
the shrimp being a hot weather crusta- 
cean did not like, and they either went 
into the deep warm waters of the Gulf of 
Mexico or migrated to a warmer climate, 
because there were 2,861 less barrels of 
shrimp produced last week than the pre- 
vious one, and the canneries received 
972 less barrels. 

Louisiana produced 3,685 barrels of 
shrimp last week, including 622 barrels 
for canning; Mississippi produced 435 
barrels, including 58 barrels for canning; 
Alabama produced 25 barrels; Apalachi- 
cola, Fla. 68 barrels and Texas 178 bar- 
rels. 

The size of the shrimp were small and 
medium mostly. 

No report of any freight carload ship- 


' ment of fresh shrimp having been ship- 


- 


ped last week, so those shipped must have 
moved by truck or express. However, 
seven car loads of frozen shrimp were 


_ shipped from Texas, Louisiana and Mis- 


sissippi. Their destinations were Illinois, 
Wisconsin, Georgia, Pennsylvania and 
Massachusetts. 


While the total holdings of frozen 
shrimp last week were 97,400 pounds 
more than the previous week, yet the 
holdings were approximately 533,930 
pounds less than four weeks ago. Total 
holdings were approximately 2,626,420 
pounds greater than one year ago. 

The canneries in Louisiana, Mississippi 
and Alabama operating under the Sea- 
food Inspection Service of the U. S. Food 
and Drug Administration reported that 
2,915 standard cases of shrimp were 
canned in the week ending January 10, 
1948, which brought the pack for the 
season to 147,169 standard cases, as 
compared to 234,988 standard cases 
packed during the same period last sea- 
son and 105,971 standard cases the pre- 
vious season. 


OYSTERS—Notwithstanding the sub- 
freezing temperature we had in this sec- 
tion last week, the production of oysters 
increased 4,940 barrels last week over the 
previous week and the canneries received 
5,470 more barrels of oysters last week 
than the previous week. 

Louisiana produced 7,512 barrels oys- 
ters, including 2,442 barrels for canning. 
Mississippi produced 8,020 barrels of 
oysters last week, all for canning. 


MEXICAN IMPORT HEARING —A 
meeting will be held beginning at 10 a.m. 
on February 11, 1948, before the Com- 
mittee for Reciprocity Information in 
the hearing room of the Tariff Com- 
Mission, Washington, D. C., for oral pre- 
Sentation of views in regard to the nego- 


THE CANNING TRADE 


LOOKING AHEAD FOR 1948 
(Continued from page 8) 


petitive commodities do not require the 
distributor to carry as large an invest- 
ment as do canned foods, which perhaps 
means that the processor is going to have 
to carry a substantial portion of the in- 
ventory. This immediately reminded me 
of Mr. Taylor’s question, “Are you going 
to be able to carry that inventory?” 
Mr. Eden says that in the final analysis 
the consumer will buckle up in the event 
the price, in her judgment, gets too high, 
and when the consumer says “No!” she 
isn’t concerned at all as to whether or 
not you make a profit or a loss on your 
sale, for she gives no consideration what- 
soever to production or distribution costs 
—and, he gives a very strong warning 
that the consumer is interested in qual- 
ity products, and significantly says that 
the packers’ deliveries to his buyers this 
year had better be up to the grade sold 
or he will be confronted with rejections. 


GROWER REPRESENTATIVE 


Mr. Lester C. Jones, the grower, 
stresses the fact of an acute labor situa- 
tion and reminds us that during the war 
period the growers were helped by gov- 
ernment agencies in the procurement of 
labor, that this procedure has been aban- 
doned, and that it is now every man for 
himself. 

It is not often that we have as force- 
fully put up to us the situation that 
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tiation for the revision of Schedule I of 
the trade agreement with Mexico. This 
relates to customs treatment accorded 
United States products upon importation 
into Mexico. 

Anyone interested in this matter or in 
attending this meeting, is requested to 
submit all information and views, in 
writing; not later than 12 o’clock noon, 
Friday, January 30, 1948. Such com- 
munication should be addressed to “The 
Chairman, Committee for Reciprocity 
Information, Tariff Commission Building, 
Eighth and E Sts., N.W., Washington 
25, D. C. Ten copies of written state- 
ments, either typewritten or printed, 
shall be submitted of which one copy 
shall be sworn to. 


Appearance at hearings before the 
Committee may be made only by those 
persons who have filed written state- 
ments and who have within the time 
prescribed made written application for 
a hearing. 


MEXICAN SHRIMP EXPORT DUTY 
—The Mexican Government has placed 
an export duty on shrimp effective Janu- 
ary 1, 1948, according to a decree pub- 
lished in “Diaro Oficial’, dated Novem- 
ber 27, 1947. The export duty on fresh, 
frozen and dried shrimp is 30 centavos 
per 100 gross kilos (approximately 1% 
cents per 100 lbs. gross weight, plus 10% 
ad valorem. The duty on canned shrimp 
is 5% ad valorem. The Afore Tax (offi- 
cial valuation) has been eliminated ac- 
cording to this decree, 


affects the grower, but certainly that 
which affects us in the way of increased 
costs of material and supplies and in- 
creased costs of labor is bound to affect 
the grower. He warns that the grower 
is going to take a pretty good look at 
the various crops that he can grow and 
he is going to decide which present the 
least hazard and the best chance for a 
fair return, before he decides whether he 
will grow tomatoes, sweet corn, or peas 
or grains, but he does give an encour- 
aging thought when he tells us that in 
his opinion growers will produce for can- 
ners an adequate supply of raw material 
at a fair price. He also reminds us that 
the community of interest between can- 
ner and grower must be fostered for the 
betterment of industry. 


BROKER REPRESENATIVE 


Mr. E. N. Ruesswig, the broker, with 
seeming modesty—and properly so—tells 
us how good they are. He confirms Mr. 
Eden’s view that quality is essential and 
that the industry can count on the com- 
plete support of the brokerage fraternity 
in promotional activity in any respect 
that will tend toward an increased con- 
sumption of canned foods. 


CANNER No. 2 


Our good friend, “Bob” Paulus, not 
unlike Mr. Eden, gives a lot of reasons 
why things are good and why we should 
be optimistic, but, also not unlike Mr. 
Eden, he sort of punctures us after he 
has us swelled up a bit. He suggests that 
the processor of fruit crops on the Pacific 
Coast remembers what happened after 
World War No. 1 when we had a period 
of so-called good times, only to be fol- 
lowed by many years of pulling our- 
selves up that long hill out of difficulties. 
He suspects that the canners are think- 
ing in terms of a production that they 
are more than reasonably sure they can 
market at a reasonable profit, than in 
terms of how much they can pack, with 
a possibility of a tremendous loss. He 
questions that the resérve of buying 
power can alleviate a recession. “Scared 
Money” as he put it, will not be spent 
by the individual any more than the cor- 
poration if his future existence is threat- 
ened. He also points out that it is a 
presidential year and that possibly in the 
case of distress, government assistance 
might come forth with some kind of help. 


I wonder whether or not you think that 
the time hasn’t come when one should 
take whatever losses may follow the use 
of his own judgment as against looking 
to Uncle Sam for assistance. 


Well, as I said at the outset, there you 
are, and, unless the members of the panel 
have any questions they want to ask of 
one another, we will now receive ques- 
tions from the floor. Because it is diffi- 
cult to recognize everyone in the differ- 
ent parts of the auditorium, I ask each 
of you, who has a question, to state your 
name and to which of the Panel members 
the question is addressed. 


(There followed a brief period of ques- 
tions and answers.) 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FIRST CHECK WITH FIRST for good equipment. For im- 
mediate shipment. *Stainless Steel Kettles, Tanks and Vacuum 
Pans; *Fillers for every product; *Labelers for cans or bottles; 
*Packaging Equipment: Wrappers, Cartoners, Casers, Auto- 
matic Gluers-Sealers; *Washers, Rinsers, Cleaners; *Cutters, 
Slicers, Grinders. Send for the latest issue of “First Facts” 
just out, 1000 items listed for sale. First Machinery Corp., 
157 Hudson St., New York 18, N. Y. And nobody but nobody 
pays more for your surplus units. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, Ill. 


FOR SALE—12 Tuc Huskers; 9 Tuc Cutters; 4 Ayars Pea 
Fillers; 1 Exhaust Box; 2 Tuc-Robins Flotation Washers; 7— 
40 x 72” Retorts; 4—40 x 72” Open Retorts; 1 Robins Steam 
Hoist; 23—4-tier Slat type Retort Crates. D. E. Winebrenner 
Co., Hanover, Pa. 


FOR SALE—One late model Sinclair-Scott Flotation Corn 
Washer complete, used two seasons; also one large Corn Con- 
veyor, two sections. Can be seen on premises. Melrose Canning 
Co., Melrose, Carroll Co., Md. Telephone: Hampstead, Md. 138M. 


FOR SALE—Langsenkamp Stainless Steel Break Down 
Tank; 5—40” x 70” Retorts; 60 Steel Frame Platforms for Lift 
Trucks, size 48” x 36”; 4 Lift Trucks; 1 Standard Rod Washer; 
1 Boiler Stack with Hood; Pea Viners; Clipper Cleaners; Cup 
Conveyors; Ayars Pea Fillers; M & S Cooker Filler; 1 Steam 
Blancher; Corn Huskers; Corn Cutters; Bean Snippers; Bean 
Cutters. W. T. Howeth, 1831 N, Cameron St., Harrisburg, Pa. 
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BARLIANT AND COMPANY have = py for immediate shipment the country’s 
largest selection of surplus, used, rebuilt or NEW machinery and equioment such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
ete. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


6355—KETTLE, S J., 25 gal., stainless inside, plain steel outside............ $ 75.00 
6356—POTATO PEELER, abrasive type 100.00 
6392—CORN CUTTERS (4) Sprague-Sells, Model 5, with knives, each........ 
6393—SEED CORN DRYING RACKS, (900) Martin, galv. wire, each... .03 
6027—LABELER, Standard-Knapp, adj., 


6394—CLIPPER CLEANER, #398 975.00 
6395—PEA GRADERS (2), 60” dia. x 40’ long, pulley clutch, ea... 450.00 
6396—PEA HOPPERS (10), 36” dia. x 5’ deep, with covers, each.............0. 30.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECIALISTS 


In Used, Rebuilt and New Packing House 
Machinery, Equipment and Supplies 


FOR SALE—2 Boutell Triple Apple Peelers and Corers, used 
one season. Reasonably priced for quick sale. Adv. 489, The 
Canning Trade. 


FOR SALE—3 Reeves Vari-Pulleys, Viner Drive, complete 
with motors, Motor Bases, 48” Pulleys and Belts. Adv. 485, The 
Canning Trade. 


FOR SALE—Food Machinery Corporation’s Hand Pack 
Filler; automatic filling hopper and brass juice pump, for hand. 
ling 8, 16 and 32 oz. glass jars. Machinery in original cr stes. 
$1200.00 f.o.b. San Antonio. Mrs. Ragsdale’s Foods Co., 105 
San Pedro, San Antonio, Tex. 


FOR SALE—Equipment. The following equipment is a par. 
tial listing only of some of the equipment we have in stock. Tell 
us what your requirements are. All equipment can be shipped 
immediately but is offered subject to prior sale: Jumbo Model 
E Crowner; Horix; Asco, Elgin, International Fillers, all makes, 
capacities, conditions; Kiefer and 20th Century Rinsers; 5 new 
stainless steel and 8 used copper steam jacketed Kettles, 50 to 
200 gallon capacity; 9 semi-automatic Labelers, from 20 to 4( 
bpm, including Liquid, World, Ermold, Oslund; 8 automati: 
Labelers, capacities 40-120 bpm, including Liquid, World, O & J 
Duplex, Ermold, etc.; 8 Cypress Tanks, 1000-3000 gallon capa- 
city; miscellaneous Case Conveyor. Charles S. Jacobowitz Co. 
3080 Main St., Buffalo 14, N. Y. Phone: Amherst 2100. 


FOR SALE—Small used canning equipment, general line such 
as Filling Machines, Pea Cleaners, Copper Kettles, 600 ft. 
Sprocket Chain, Track, Pulley and Hoist. Large and small ele- 
vators, buckets, etc. from feed store. Bargain. L. B. Talcott, 
Phoenix, N. Y. 


FOR SALE—8 Retorts 42”x72”, 8 eye bolts on cover, built 
for Taylor 2A Controls, new; 8 Taylor 2A Controls and Re- 
corders, new; 1 Nolan Berry Slicer, new; 2 - 1600 gal. Stainless 
Steel Pulp Tanks with Kook More Koils and Stickler Steam 
Traps, new; 1 Karl Kiefer Bottle Washer, used; 2 Retorts 42’x 
72”, used. Minot Food Packers, Inc., Bridgeton, N. J. 


FOR SALE—3 Retorts 40x70; 18 four-tier Crates; 1 Steem 
Crane. All in good condition. Melrose Canning Co., Melrose, Md. 
Telephone: Hampstead, Maryland, 138-M. 


FOR SALE—Conveyors, including floor to floor conveyors, 
$684.00; Bag and Box Pilers, $708.00; Conveying Table, 20’ with 
16” belt, $750.00; 20 ton Truck Scales, $702.00; 15 ton Truck 
Scales, $578.00; Scales to 50 feet and 60 tons capacity; Waste 
Disposal and Dewatering Screens, $648.00; Bonded Stainless 
Steel Juice Processing Screens produce premium juices. Wr-te 
for details, and list of satisfied users of Bonded juice processing, 
waste disposal, and pickle-relish screens. Bonded Scale Co., 1! 
Bellview, Columbus 7, Ohio. Phone: Garfield 5712; Univers'ty 
2832, evenings. 
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THE CANNING TRADE 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 480, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 481, 
The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—tTuc Huskers, Tuc Cutters, Tuc Cleaning Equip- 
ment. Not interested in models over 10 or 12 years old. Give 
serial numbers. Adv. 47152, The Canning Trade. 


WANTED—One CRCO Green Bean Grader for #3, #4, 
others over tail end; one Urschel Bean Cutter Model 30-C; one 
CRCO Nubbin Grader; two Model “F’” CRCO Green Bean Snip- 
pers; one Burt or Knapp Labeler. Must be in good condition. 
Whitten Bros. Canning Co., P. O. Box 652, Paris, Tex. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


PINEAPPLE CANNERY INVESTMENT OPPORTUNITY 
—Limited group now organizing to build new pineapple cannery 
in Cuba. Experienced American management. Low taxes and 
low cost labor. Write: American Pineapple Co., Apartado 32, 
Colon, Matanzas, Cuba. 


FOR SALE—10,000 five-gallon cans Tomato Pulp; gravity 
1.045. Adv. 482, The Canning Trade. 


HELP WANTED 


WANTED—Nationally known lithographer has opening for 
salesman to travel Tri-State territory. Must own automobile. 
Splendid future for man selected. Answer in your own hand- 
writing, state age, previous employer, experience, education 
and other qualifications. Adv. 486, The Canning Trade. 


WANTED—Nationally known carton and label manufacturer 
seeking aggressive District Representatives for Philadelphia, 
Baltimore and Pittsburgh sales territories. Knowledge of food 
business desirable. Salary, bonus and expenses. Excellent oppor- 
tunity fer the right men. Adv. 4815, The Canning Trade. 


FOR CANNING OR’ FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


Comoran x Westminster, Md. 


HUSKERS CUTTERS —TRIMMERS — CLEANERS 
SILKERS —WASHERS and GRINDERS 
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WANTED—Warehouseman, with as much experience and 
education as possible, to take complete charge of our three ware- 
houses. He will report to Plant Superintendent and his responsi- 
bilities will be costs, accounts and handling of employees. Prefer 
a man under 40 years of age. Salary commensurate with ability, 
Adv. 4810, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Young man under 35, 2 years college, 
12 years experience can manufacturing, can filling and closing, 
cannery layout, machinery installation and maintenance, can- 
ning methods and procedures, desires permanent connection. 
Excellent references. Adv. 4812, The Canning Trade. 


POSITION WANTED—As Canning Factory Manager. Have 
earned an outstanding reputation for efficient factory operation 
and producer of canned foods of the highest quality for over 
thirty years. Started on the farm and have worked in all capaci- 
ties for long periods, including field work. Items canned include 
fruits, vegetables, preserves and condiments for outstanding 
canners. Through mechanical and engineering ability have been 
able to cut costs to a minimum. Am particularly interested 
where costs and quality are a problem. Adv. 4813, The Canning 
Trade. 


POSITION WANTED—Plant Superintendent. Young and 
experienced vegetable canner desires permanent connection. 
References. Adv. 4814, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant located in fertile Rio Grande Val- 
ley of Texas in best vegetable section. Plant equipped to pack 
tomatoes, tomato puree, spinach and partially equipped for beets, 
string beans and peppers. Approx. 20,000 sq. ft. floor space with 
plenty room for expansion. Excellent locality for black eyed 
peas. Good labor conditions, cheap fuel and water. Reasonable 
price asked. Adv. 4811, The Canning Trade. 


FOR SALE—Canning Plant in Southeastern Pennsylvania; 
well equipped for corn. Located in excellent territory for peas; 
beans or tomatoes, with plenty of room for expansion along 
railroad siding. Write: P. O. Box 176, Littlestown, Pa. 


WANTED — FACTORIES 


WANTED-—Interested in locating factory in State of Penn- 
sylvania for packing tomatoes. Will either rent or buy if rea- 
sonably priced. Adv. 483, The Canning Trade. 


WRITE OR 
WIRE FOR 
PRICES TO 


The Chas. C. Hart Seed Co. 


WETHERSFIELD 9, CONN. 
QUALITY SEEDS SINCE 1892 
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CANNING 
WORLD/ 


DURA: FILLER 


aN engineering skill is written into this sturdily- 
built...stainless-steel...20 station liquid filler. With precision 
accuracy it is capable of filling from 275 to 350 cans a 
minute. Insuring ease of operation and unerring perform- 
ance, DURA-MIL is constructed to satisfy—at low cost 
—the highest quality requirements of the canning industry. 


WORKS .INC. 
Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
1897 PHILADELPHIA, PA. 1947 


MAKE YOUR RETORTS SAFE 
Use 


The Robins Forged Steel 
WING NUTS & EYE BOLTS 


— Strongest and Best — 


Do Away with the Old Cast Iron Type 
In Stock ror Immediate 


4 


Manufactured by 


A. K. Robins & Company, Inc. 


Lombard and Concord Streets 
BALTIMORE 2, MARYLAND 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


A GOOD CHANCE 


“My gosh, Bill,” groaned the managing editor of the 
tabloid. “nothing scandalous has happened in twenty- 
four hours. What’ll we do for the front page?” 

“Aw, don’t get discouraged, Steve,” the city editor 
comforted. “Something’ll happen. I’ve still got faith 
in human nature.” 

One is not even safe in bed, for as Mark Twain in- 
quired: “Do not more people die there than anywhere 
else?” 

“His last play had the audience in the aisles.” 

“Applauding?” 

“No, stretching and yawning.” 


Golf Widow—“You think so much of your old golf 
game that you don’t even remember when we were 
married.” 

Bug—“Of course I do, my dear; it was the day I sank 
that thirty-foot putt.” 


“Well, Pat, my good fellow,” said a victorious general 
to a brave son of Erin after a battle; “and what did you 
do to help us gain this victory?” 

“Du?” replied Pat, “may it please yer honor, I 
walked up bouldly to wun of the inimy, and cut off his 
fut.” 

“Cut off his foot! and why did you not cut off his 
head?” asked the general. 

“Ah, an’ faith, that was off already,” says Pat. 


DECEITFUL 


“What becomes of your lap when you stand up?” 

“It retires to the rear and pops up under an assumed 
name.” 

A New Yorker was handing it out to a country man. 
“Look at that sky-scraper going up! The workmen 
who are putting the finishing touches on the upper 20 
stories have gone down to the 50th floor for lunch while 
the tenants on the first 40 floors are moving out because 
the building is old-fashioned !”’ 


A religious and charitable woman noticed a very 
down-and-out sort of man standing at the corner of 
the street near her residence. 

One morning she took compassion on him, pressed a 
dollar into his hand and whispered. “Never despair.” 

Next time she saw him he stopped her and handed 
her nine dollars. 

“What does this mean?” she asked. 

“It means, ma’am,” said the man, “That ‘Never Des- 
pair’ won at 8 to 1.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


ity - Food Machinery Corporation, Hoopeston, Ill. A. K. Robins & Co., Baltimore, Md. Sinclair-Scott Co., Baltimore, Md. 

F. H. Langsenkamp Co., Indianapolis, Ind. CRANES AND HOISTS. SIEVES AND SCREENS. 

A. K. Robins & Co., Baltimore, Md. Berlin Chapman Company, Berlin, Wis. Sain. 
tor BLANCHERS, Vegetable and Fruit. Chisholm-Ryder Co., Niagara Falls, N. Y. F. H. Langsenkamp Co., Indianapolis, Ind. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


Food Machinery Corporation, Hoopeston, IIl. 

A. K. Robins & Co., Baltimore, Md. 
CRATES, Iron Process. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 


‘ : t Chisholm-Ryder Co., Niagara Falls, N. Y. 

in- BOILER ROOM A. K. Robins & Co., Baltimore, Md 
Machine upply Co., Balto. 2, . inclair-Scott Co., Baltimore, . 

ere aad Kries Coane, ne., Baltimore, Md. CUTTERS OR CHOPPERS. 


BOXES (Metal), LUG, Field. _ 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery: Corporation, Hoopeston, III. 


STEAM BOXES, Seafoods, Vegetables, eic. 
Edward Renneburg & Son, Baltimore, Md. 
SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 


ere Food Machinery Corporation, Hoopeston, Ill. Edward Renneburg & Son, Baltimore, Md. Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. A. K. Robins & Co., Baltimore, Md. A. K. Robins & Co., Baltimore, Md. 
ACUUM PANS. 
BUCKETS, PAILS AND PANS. FACTORY TRUCKS. VA ? 
unk Chisholm-Ryder Co., Niagara Falls, N. Y. Berlin Chapman Company, Berlin, Wis — cones & Base rote. Meson, Ohio 
Food Machinery Corporation, Hoopeston, Ill. Chisholm-Ryder Co Niagara Falls, N. ¥ M S, 
F. H. Langsenkamp Co., Indianapolis, Ind. : Se Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md Food Machinery Corporation, Hoopeston, Il. WASHERS, Fruit, Vegetable. 
- & HO sauna peers . A. K. Robins & Co., Baltimore, Md. Berlin Chapman Company, Berlin, Wis. 
Food Machinery Corporation, Hoopeston, III. Berlin Chapman Company, Berlin, Wis. Huntley Manufacturing Co., Brocton, N. Y. _ 
you A. K. Robins & Co., Baltimore, Md. Pa. A XK. Robins & Co., Baltimore, Md. 
CAPPING MACHINES, Soldering. Ger Magara Falls, N. Sinclair-Scott Co., Baltimore, Md. 
Food Machinery Corporation, Hoopeston, Ill. United Co., Westminster, Md. 
» AX. Robins & Co., Baltimore, Md. » Ma. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chagman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. 

A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 

CLOCKS, Process Time. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Rohins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


1ed COILS, Cooking. Chisholm-Ryder Co., Niagara Falls, N. Y. CORN CANNING MACHINERY 
Berlin Chapman Company, Berlin, Wis. Food Machinery Corporation, Hoopeston, III. 
Chisholm-Ryder Co., Niagara Falls, N. Y. F. H, Langsenkamp Co., ona ay Ind. CORN COOKER-FILLERS. 
Food Machinery Corporation, Hoopeston, III. A. K. Robins & Co., Baltimore, Md. Berlin Chapman Company, Berlin, Wis. 
Hamilton Copper & Brass Works, agg Ohio Sinclair-Scott Co., Baltimore, Md. Chisholm-Ryder o Niagara —_ N. Y. - 
i is, ° i tion, ton, Tl. 
AN. K. Robins @ Co. Baltimore, Hid.” LABELING MACHINES. Robins & Co, Baltimore, Ma. 
1e)) Burt Machine Company, Baltimore, Md. CORN CUTTERS 
erlin Chapman Company, Berlin, Wis. achinery Corporation, Hoopeston, III. 
hisholm-Ryder Co., Niagara Falls, N. Y. orral Bros., Morral, Ohio 
, Food Machinery Corporation, Hoopeston, Ill. A. K. Robins & Co., Baltimore, Md. ie gy a 
ASe Huntley Manufacturing Co., Brocton, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. MIXERS. United Co., Westminster, Md. ies 
A. K. Robins & Co., Baltimore, Md. Berlin Chapman Company, Berlin, Wis. CORN HUSKERS AND SILKERS. Te 
Sinclair-Scott Co., Baltimore, Md. Chisholm-Ryder Co., Niagara Falls, N. Y. Berlin Chapman Company, Berlin, Wis : 
nitec j Food Machinery Corporation, Hoopeston, III. 
United Co., Westminster, Md. FHL k Indi lis, Ind Chisholm-Ryder Co., Niagara Falls, N. Y. 
CONVEYOR BELTS, Cloth, Rubber, Wire. Langsenkamp indianapols, ind. Food Machinery Corporation, Hoopeston, Ill. 
““¢, Berlin Chapman Company, Berlin, Wis. POWER PLANT EQUIPMENT. Morral Bros., Morral, Ohio 
or -hisholm-Ryder Co., Niagara Falls, N. Y. Berlin Chapman Company, Berlin, Wis. A. K. Robins & Co., Baltimore, Md. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 


Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 


Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 


” Chisholm-Ryder Co., Niagara Falls, N. Y. Chisholm-Ryder Co., Niagara Falls, N. Y. 
lec inclair-Scott Co., Baltimore, Md. Carey Machinery & Supply Co., Balto. 2, Md. CORN TRIMMERS. s 
COOKERS, Continuous, Agitating. Chisholm-Ryder Co., Niagara Falls, N. Y. Berlin Chapman Company, Berlin, Wis. 
Berlin Chapman Company, Berlin, Wis. Food Machinery Corporation, Hoopeston, II. Chisholm-Ryder Co., Niagara Falls, N. Y. ca 

Chisholm-Ryder Co., Niagara Falls, N. Y. F. H. Langsenkamp Co., Indianapolis, Ind. Food Machinery Corporation, Hoopeston, Il. tes 

Food Machinery Corporation, Hoopeston, Il. A. K. Robins & Co., Baltimore, Md. Morral Bros., Morral, Ohio Rie 

es- Hamilton Copper & Brass Works, Hamilton, Ohio Scott Viner Co., Columbus, Ohio Sinclair-Scott Co., Baltimore, Md. iz 


A. K. Robins & Co., Baltimore, Md. 


Sinclair-Scott Co., Baltimore, Md. 


United Co., Westminster, Md. 
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CORN WASHERS. 
Berlin. Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II]. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


TOMATO CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 

United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, 

United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A,..K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Huntley Manufacturing Co., Brocton, N. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Huntley Manufacturing Co., Brocton, N 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, » & 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I!I. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I]!. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


WHERE TO BUY — Continued 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, Ill. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 


CANS, Tin, All Kinds. 
American Can Co., New York Cit 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 
Phelps Can Co., Baltimore, Md. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicage 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, IIl. 
Lehmann Printing & Litho. Co., San Francisco 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Rossotti Litho. Co., North Bergen, N. J. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 
LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 
Product Advancement Corp., Benton Harbor, Mich 
Wm. J. Stange Co., Chicago, II] 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Cenn 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Weodruff & Sons, Inc., Milford, Conn. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 
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BODY BLANKS 


.. ITS ENGINEERING AND ART SERVICES ARE AT YOUR DISPOSAL ...1T MAINTAINS HIGH PROTECTIVE 
COATING AND LITHOGRAPHING STANDARDS...SLITTING METHODS INSURE UNIFORM BODY BLANKS 


| 
Oz OF 


NOTCHING « EDGING + BODY FORMING + SEAMING @ MOLTEN SOLDER BATH « BUFFER 


ITS CAREFUL BODY FORMING HELPS MAKE TIGHT UNIFORM CONTAINERS... 1TS THOROUGH SIDE- 
. SEAMING INSURES TIGHTNESS ...1T FLANGES CAN BODIES UNIFORMLY ON BOTH ENDS... 


--» THE WAY WE MAKE CAN-ENDS IMPROVES PACKERS’ OPERATIONS... DOUBLE SEAM- 


ERS PRODUCE UNIFORMLY TIGHT SEAL... TESTING AUTOMATICALLY REJECTS ALL BUT 
AIR-TIGHT CANS... CAREFUL HANDLING AND PACKING PROTECT CANS ALL THE WAY 

3 ITS PERSONALIZED SERVICE HELPS CUSTOMERS IN THEIR OWN PLANTS 
Reprints of this entire series can be obtained upon request. 


Executive Offices: 110gEAST 42nd STREET, NEW YORK 17, N. Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
INDIANAPOLIS, IND. MASPETH, N. Y. CANONSBURG, PA. ST. LOUIS, MO. 


SALES OFFICES AND PLANTS IN: 


€ g THE CANNING TRADE - January 26, 1948 


FROM DESIGN TO DELIVERED PRODUCT 3 
A 

NATIONAL fe) fe) COATINGS OR INKS * DUPLEX nega 
SLITTER 
LITHOGRAPHY 
FINISHED SHEETS 
i 

x 
FLANGED CAN BODIES 

CANTESTER | TO CUSTOMER 
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WHY WILL PAY 
CONSIDER YOUR 1949 
SEED REQUIREMENTS 


The seed industry anticipates considerable difficulty in placing its 
normal acreage in 1948, due to the present prices of sugar beets, 
commercial beans, wheat and other crops. These crops have consis- 


tently shown a higher return to the farmer-grower than seed crops. 


For this reason, it’s not too early to think about your 1949 re- 
quirements, and to make sure you have an ample supply of quality 
seed for your growers. You can depend on F. H. Woodruff to 


maintain its traditional seed quality. 


We expect to release prices to our salesmen soon and you may 
expect a call in the near future. You'll always find Woodruff 


salesmen and Woodruff branches at your service. 


F. H. WOODRUFF & SONS 
“SEED GROWERS 


MILFORD, CONN. @  BELLEROSE,L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS @ MERCEDES, TEX. 
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